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2025 DEVELOPMENTS

Saudi Arabia heavily focuses on targeting specific markets to drive tourism
Locals look to mix business and leisure as part of outbound trips

PROSPECTS AND OPPORTUNITIES

Investment in both religious and leisure tourism to drive inbound arrivals
Saudi Arabians seek more fulfilling travel experiences when travelling abroad
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KEY DATA FINDINGS

2025 DEVELOPMENTS

Flynas heavily invests in fleet and route expansion as part of ambitious plans
Saudi Arabian Airlines dominates with major low cost and full service carriers

PROSPECTS AND OPPORTUNITIES

Investment in infrastructure and launch of new local carrier are set to drive future growth of airlines

Saudi Arabia aims to solidify position as global aviation hub
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2025 DEVELOPMENTS

Short-term rentals and staycations help drive lodging growth
Accor retains leadership of highly fragmented landscape

PROSPECTS AND OPPORTUNITIES

Positive outlook as major events and further investment support lodging growth
Despite new builds and expansion plans, challenges will remain
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KEY DATA FINDINGS

2025 DEVELOPMENTS

Booking sales increasingly driven by mobile-first approach
Seera Group maintains leadership of travel intermediaries with wide portfolio

PROSPECTS AND OPPORTUNITIES

Online platforms and intermediaries to increasingly drive future booking sales

Riyadh Air looks to adopt digital-first approach to booking
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/travel-in-saudi-arabia/report.
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