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EXECUTIVE SUMMARY

Consumer health in 2025: The big picture
Key trends in 2025
Competitive landscape
Channel developments
What next for consumer health?

MARKET DATA

Table 1 - Sales of Consumer Health by Category: Value 2020-2025
Table 2 - Sales of Consumer Health by Category: % Value Growth 2020-2025
Table 3 - NBO Company Shares of Consumer Health: % Value 2021-2025
Table 4 - LBN Brand Shares of Consumer Health: % Value 2022-2025
Table 5 - Penetration of Private Label by Category: % Value 2020-2025
Table 6 - Distribution of Consumer Health by Format: % Value 2020-2025
Table 7 - Distribution of Consumer Health by Format and Category: % Value 2025
Table 8 - Forecast Sales of Consumer Health by Category: Value 2025-2030
Table 9 - Forecast Sales of Consumer Health by Category: % Value Growth 2025-2030

DISCLAIMER

ANALGESICS

Key Data Findings
2025 Developments
Demand for analgesics grows in Angola which has an impact on public health regulations
The competitive landscape of analgesics continues to evolve in Angola
Pharmacies remains the outright leading distribution channel for analgesics in Angola
Prospects and Opportunities
The increasing role of self-medication in Angola characterises analgesics over the forecast period
Sales of analgesics benefit from the expansion of retail e-commerce
Pharmaceutical manufacturing continues to develop in Angola over the forecast period
Category Data
Table 10 - Sales of Analgesics by Category: Value 2020-2025
Table 11 - Sales of Analgesics by Category: % Value Growth 2020-2025
Table 12 - NBO Company Shares of Analgesics: % Value 2021-2025
Table 13 - LBN Brand Shares of Analgesics: % Value 2022-2025
Table 14 - Forecast Sales of Analgesics by Category: Value 2025-2030
Table 15 - Forecast Sales of Analgesics by Category: % Value Growth 2025-2030

COUGH, COLD AND ALLERGY (HAY FEVER) REMEDIES

Key Data Findings
2025 Developments
Self-care and OTC medication trends boost sales of cough, cold, and allergy (hay fever) remedies in Angola
Pharmacy pricing strategies and medical professionals influence consumer brand choices in cough, cold and allergy (hay fever) remedies
Pharmacies remains the leading channel in cough, cold and allergy (hay fever) remedies in Angola
Prospects and Opportunities
Pharmacy pricing strategies continue to influence consumer purchasing decisions over the forecast period
Greater role of private investment in Angola’s pharmaceutical industry helps makes category products more affordable
Marketing and endorsements from medical professionals as well as price continue to influence consumer choices
Category Data
Table 16 - Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: Value 2020-2025
Table 17 - Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: % Value Growth 2020-2025
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Table 18 - NBO Company Shares of Cough, Cold and Allergy (Hay Fever) Remedies: % Value 2021-2025
Table 19 - LBN Brand Shares of Cough, Cold and Allergy (Hay Fever) Remedies: % Value 2022-2025
Table 20 - Forecast Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: Value 2025-2030
Table 21 - Forecast Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category: % Value Growth 2025-2030

DIGESTIVE REMEDIES

Key Data Findings
2025 Developments
Self-medication and the shift towards natural remedies influences digestive remedies
Angelini Farmacêutica leads in the fragmented competitive landscape of digestive remedies
Pharmaies remains by far the most popular channel for digestive remedies
Prospects and Opportunities
Ongoing forecast period growth of digestive remedies as consumers continue to self medicate
The rapid expansion of pharmacies is boosted by national pharmaceutical production in Angola
Efforts intensify to combat illegal pharmacies and counterfeit medicines and to encourage consumers away from natural remedies with no proven
scientific efficacy
Category Data
Table 22 - Sales of Digestive Remedies by Category: Value 2020-2025
Table 23 - Sales of Digestive Remedies by Category: % Value Growth 2020-2025
Table 24 - NBO Company Shares of Digestive Remedies: % Value 2021-2025
Table 25 - LBN Brand Shares of Digestive Remedies: % Value 2022-2025
Table 26 - Forecast Sales of Digestive Remedies by Category: Value 2025-2030
Table 27 - Forecast Sales of Digestive Remedies by Category: % Value Growth 2025-2030

DERMATOLOGICALS

Key Data Findings
2025 Developments
Demand grows for dermatologicals in 2025
Imports account for the majority of sales of dermatologicals in Angola, led by Bayer Portugal
Pharmacies remains the sole channel for the distribution of dermatologicals
Prospects and Opportunities
Pharmaceutical accessibility continues to evolve in Angola
Growing reliance on national production through growth in local manufacturing
Category Data
Table 28 - Sales of Dermatologicals by Category: Value 2020-2025
Table 29 - Sales of Dermatologicals by Category: % Value Growth 2020-2025
Table 30 - NBO Company Shares of Dermatologicals: % Value 2021-2025
Table 31 - LBN Brand Shares of Dermatologicals: % Value 2022-2025
Table 32 - Forecast Sales of Dermatologicals by Category: Value 2025-2030
Table 33 - Forecast Sales of Dermatologicals by Category: % Value Growth 2025-2030

WOUND CARE

Key Data Findings
2025 Developments
Moderate growth of wound care thanks to the proliferation of self-care
JPX Portugal, Arstana and Beiersdorf remain the leading players in wound care with their well-known brands
Pharmacies remains the outright leading channel for wound care in Angola
Prospects and Opportunities
Value sales of wound care rise thanks to an expanding distribution network and the launch of more local brands
European brands remain the most popular, while economy brands continue to be embraced
The expansion in retailing boosts consumer accessiblity to wound care
Category Data
Table 34 - Sales of Wound Care by Category: Value 2020-2025
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Table 35 - Sales of Wound Care by Category: % Value Growth 2020-2025
Table 36 - NBO Company Shares of Wound Care: % Value 2021-2025
Table 37 - LBN Brand Shares of Wound Care: % Value 2022-2025
Table 38 - Forecast Sales of Wound Care by Category: Value 2025-2030
Table 39 - Forecast Sales of Wound Care by Category: % Value Growth 2025-2030

VITAMINS AND DIETARY SUPPLEMENTS

Key Data Findings
2025 Developments
Vitamins and dietary supplements help address nutrient deficiencies in Angola
Nielsen Pharma, Laboratório Medinfar Produtos Farmacêuticos and Bayer Portugal lead in this highly fragmented competitive landscape
Pharmacies remains the leading channel for vitamins and dietary supplements, while “other” non grocery retailers, small local grocers and
supermarkets also hold share
Prospects and Opportunities
Steady rise of vitamins and dietary supplements sales over the forecast period
While sales of vitamins and vitamins remains concentrated among certain population groups, the expansion of retailing extends consumer access
Natural and organic products grow in popularity
Category Data
Table 40 - Sales of Vitamins and Dietary Supplements by Category: Value 2020-2025
Table 41 - Sales of Vitamins and Dietary Supplements by Category: % Value Growth 2020-2025
Table 42 - NBO Company Shares of Vitamins and Dietary Supplements: % Value 2021-2025
Table 43 - LBN Brand Shares of Vitamins and Dietary Supplements: % Value 2022-2025
Table 44 - Forecast Sales of Vitamins and Dietary Supplements by Category: Value 2025-2030
Table 45 - Forecast Sales of Vitamins and Dietary Supplements by Category: % Value Growth 2025-2030

WEIGHT MANAGEMENT AND WELLBEING

2025 Developments
Sales of weight management and wellbeing products are nascent due to no tradition of usage
Leading brands are generally available via popular pharmacies
Pharmacies retains the outright lead followed some distance behind by modern grocery retailers
Prospects and Opportunities
Negligible forecast period sales of weight management and wellbeing
Rapid expansion of pharmacies, parapharmacies and the development of retail e-commerce boost availability
Growing preference for natural and traditional products
Category Data
Table 46 - Sales of Weight Management and Wellbeing by Category: Value 2020-2025
Table 47 - Sales of Weight Management and Wellbeing by Category: % Value Growth 2020-2025
Table 48 - NBO Company Shares of Weight Management and Wellbeing: % Value 2021-2025
Table 49 - LBN Brand Shares of Weight Management and Wellbeing: % Value 2022-2025
Table 50 - Forecast Sales of Weight Management and Wellbeing by Category: Value 2025-2030
Table 51 - Forecast Sales of Weight Management and Wellbeing by Category: % Value Growth 2025-2030

SPORTS NUTRITION

Key Data Findings
2025 Developments
Health and wellness trend boosts demand for sports nutrition
EcoNutraceuticos retains the lead and remains the only player of note in 2025
Prospects and Opportunities
Core consumer base drives sales of sports nutrition over the forecast period
Other non-grocery retailers, pharmacies and health and personal care stores remain important channels for sports nutrition
High product costs remain problematic for a large number of consumers
Category Data
Table 52 - Sales of Sports Nutrition by Category: Value 2020-2025
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Table 53 - Sales of Sports Nutrition by Category: % Value Growth 2020-2025
Table 54 - NBO Company Shares of Sports Nutrition: % Value 2021-2025
Table 55 - LBN Brand Shares of Sports Nutrition: % Value 2022-2025
Table 56 - Forecast Sales of Sports Nutrition by Category: Value 2025-2030
Table 57 - Forecast Sales of Sports Nutrition by Category: % Value Growth 2025-2030

HERBAL/TRADITIONAL PRODUCTS

Key Data Findings
2025 Developments
Sales of herbal/traditional products rise as consumers favour natural ingredients
There is demand for both herbal/traditional and modern medicines in Angola
Pharmacies and herbalists remain the most important channels for herbal/traditional products
Prospects and Opportunities
Consumers further embrace herbal/traditional products over the forecast period
Product expansion boosts the popularity of herbal/traditional products over the foreacst period
Direct selling and the further development of retail e-commerce bolster sales over the forecast period
Category Data
Table 58 - Sales of Herbal/Traditional Products: Value 2020-2025
Table 59 - Sales of Herbal/Traditional Products: % Value Growth 2020-2025
Table 60 - Forecast Sales of Herbal/Traditional Products: Value 2025-2030
Table 61 - Forecast Sales of Herbal/Traditional Products: % Value Growth 2025-2030

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/consumer-health-in-angola/report.


