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EXECUTIVE SUMMARY

Economic and socio-political developments shape the soft drinks industry

KEY DATA FINDINGS

INDUSTRY PERFORMANCE

Consumer shifts and strategic packaging define Oman’s soft drinks trends
Premium wellness drinks thrive among Oman’s health-conscious consumers
Omani consumers prioritise price and convenience in soft drinks’ choices

WHAT’S NEXT?

The soft drinks industry maintains healthy growth over the forecast period
Oman’s soft drinks innovation accelerates towards wellness-driven offerings
Polarisation deepens in Oman’s soft drinks industry amid economic pressures

COMPETITIVE LANDSCAPE

Oasis Water Co LLC leads soft drinks in Oman with its Oasis brand
Rapid growth of Coca-Cola Co and its Arwa brand of bottled water

CHANNELS

Small local grocers leads in the distribution of soft drinks
Retail e-commerce and hypermarkets experience strong growth

MARKET DATA

Table 1 - Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: Volume 2020-2025
Table 2 - Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: % Volume Growth 2020-2025
Table 3 - Off-trade vs On-trade Sales of Soft Drinks by Channel: Value 2020-2025
Table 4 - Off-trade vs On-trade Sales of Soft Drinks by Channel: % Value Growth 2020-2025
Table 5 - Off-trade vs On-trade Sales of Soft Drinks (as sold) by Category: Volume 2025
Table 6 - Off-trade vs On-trade Sales of Soft Drinks (as sold) by Category: % Volume 2025
Table 7 - Off-trade vs On-trade Sales of Soft Drinks by Category: Value 2025
Table 8 - Off-trade vs On-trade Sales of Soft Drinks by Category: % Value 2025
Table 9 - Off-trade Sales of Soft Drinks (RTD) by Category: Volume 2020-2025
Table 10 - Off-trade Sales of Soft Drinks (RTD) by Category: % Volume Growth 2020-2025
Table 11 - Off-trade Sales of Soft Drinks by Category: Value 2020-2025
Table 12 - Off-trade Sales of Soft Drinks by Category: % Value Growth 2020-2025
Table 13 - NBO Company Shares of Off-trade Soft Drinks (RTD): % Volume 2021-2025
Table 14 - LBN Brand Shares of Off-trade Soft Drinks (RTD): % Volume 2022-2025
Table 15 - NBO Company Shares of Off-trade Soft Drinks: % Value 2021-2025
Table 16 - LBN Brand Shares of Off-trade Soft Drinks: % Value 2022-2025
Table 17 - Penetration of Private Label in Off-trade Soft Drinks (RTD) by Category: % Volume 2020-2025
Table 18 - Penetration of Private Label in Off-trade Soft Drinks by Category: % Value 2020-2025
Table 19 - Distribution of Off-trade Soft Drinks (as sold) by Format: % Volume 2020-2025
Table 20 - Distribution of Off-trade Soft Drinks (as sold) by Format and Category: % Volume 2025
Table 21 - Forecast Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: Volume 2025-2030
Table 22 - Forecast Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: % Volume Growth 2025-2030
Table 23 - Forecast Off-trade vs On-trade Sales of Soft Drinks by Channel: Value 2025-2030
Table 24 - Forecast Off-trade vs On-trade Sales of Soft Drinks by Channel: % Value Growth 2025-2030
Table 25 - Forecast Off-trade Sales of Soft Drinks (RTD) by Category: Volume 2025-2030
Table 26 - Forecast Off-trade Sales of Soft Drinks (RTD) by Category: % Volume Growth 2025-2030
Table 27 - Forecast Off-trade Sales of Soft Drinks by Category: Value 2025-2030
Table 28 - Forecast Off-trade Sales of Soft Drinks by Category: % Value Growth 2025-2030
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COUNTRY REPORTS DISCLAIMER

CARBONATES

Key Data Findings
2025 Developments
Carbonates achieves modest growth amid inflation and growth in local brands compared to foreign alternatives
Industry Performance
Tonic water/mixers/other bitters registers the strongest increase in popularity in 2025
Carbonates are popular among all age groups but especially children and teenagers
What’s Next?
Carbonates faces polarised growth amid shifting consumer priorities
Hypermarkets poised to expand as price sensitivity reshapes consumer choices
Sophisticated wellness demands shape the future of premium beverages
Competitive Landscape
Oman Refreshment retains the lead in carbonates
“Others” achieves strong growth in 2025
Channels
Convenience stores is the leading distribution channel for carbonates
Rapid growth of retail e-commerce as modern grocers develop omni-channels
Category Data
Table 29 - Off-trade vs On-trade Sales of Carbonates: Volume 2020-2025
Table 30 - Off-trade vs On-trade Sales of Carbonates: Value 2020-2025
Table 31 - Off-trade vs On-trade Sales of Carbonates: % Volume Growth 2020-2025
Table 32 - Off-trade vs On-trade Sales of Carbonates: % Value Growth 2020-2025
Table 33 - Off-trade Sales of Carbonates by Category: Volume 2020-2025
Table 34 - Off-trade Sales of Carbonates by Category: Value 2020-2025
Table 35 - Off-trade Sales of Carbonates by Category: % Volume Growth 2020-2025
Table 36 - Off-trade Sales of Carbonates by Category: % Value Growth 2020-2025
Table 37 - NBO Company Shares of Off-trade Carbonates: % Volume 2021-2025
Table 38 - LBN Brand Shares of Off-trade Carbonates: % Volume 2022-2025
Table 39 - NBO Company Shares of Off-trade Carbonates: % Value 2021-2025
Table 40 - LBN Brand Shares of Off-trade Carbonates: % Value 2022-2025
Table 41 - Forecast Off-trade Sales of Carbonates by Category: Volume 2025-2030
Table 42 - Forecast Off-trade Sales of Carbonates by Category: Value 2025-2030
Table 43 - Forecast Off-trade Sales of Carbonates by Category: % Volume Growth 2025-2030
Table 44 - Forecast Off-trade Sales of Carbonates by Category: % Value Growth 2025-2030

JUICE

Key Data Findings
2025 Developments
Juice gains ground as consumers trade down from premium options
Industry Performance
The country’s hot climate stimulates demand for juice
Reconstituted 100% juice benefits from trading down trend among cost-conscious consumers
What’s Next?
The juice sector splits as value and wellness engender diverging growth paths
Imported juice brands face pressure amidst price sensitivity and boycotts
Concerning obesity rates highlight the high sugar content of some juice brands
Competitive Landscape
Almarai retains the lead in juice with its eponymous brand
Mazoon Dairy Co benefits from affordability and favourable product placement in stores
Channels
Private label and promotions cement the lead of supermarkets in juice distribution
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Retail e-commerce is the most dynamic distribution channel in 2025
Category Data
Table 45 - Off-trade Sales of Juice by Category: Volume 2020-2025
Table 46 - Off-trade Sales of Juice by Category: Value 2020-2025
Table 47 - Off-trade Sales of Juice by Category: % Volume Growth 2020-2025
Table 48 - Off-trade Sales of Juice by Category: % Value Growth 2020-2025
Table 49 - NBO Company Shares of Off-trade Juice: % Volume 2021-2025
Table 50 - LBN Brand Shares of Off-trade Juice: % Volume 2022-2025
Table 51 - NBO Company Shares of Off-trade Juice: % Value 2021-2025
Table 52 - LBN Brand Shares of Off-trade Juice: % Value 2022-2025
Table 53 - Forecast Off-trade Sales of Juice by Category: Volume 2025-2030
Table 54 - Forecast Off-trade Sales of Juice by Category: Value 2025-2030
Table 55 - Forecast Off-trade Sales of Juice by Category: % Volume Growth 2025-2030
Table 56 - Forecast Off-trade Sales of Juice by Category: % Value Growth 2025-2030

BOTTLED WATER

Key Data Findings
2025 Developments
Premium bottled water imports lose steam amid consumer price sensitivity
Industry Performance
Still natural mineral bottled water records an increase in popularity in 2025
Foodservice channels account for a significant share of bottled water, particularly carbonated bottled water
What’s Next?
Staple status shields bottled water as consumers shift to affordable options
Pressure on the country’s water supply boosts sales of bottled water
Functional bottled water gains traction as health consciousness rises in Oman
Competitive Landscape
Oasis Water strengthens its lead as imports decline in Oman
National Mineral Water Co (SADG) is the most dynamic company in 2025
Channels
Small local grocers leads in the distribution of bottled water
Retail e-commerce achieves the strongest growth momentum in 2025
Category Data
Table 57 - Off-trade Sales of Bottled Water by Category: Volume 2020-2025
Table 58 - Off-trade Sales of Bottled Water by Category: Value 2020-2025
Table 59 - Off-trade Sales of Bottled Water by Category: % Volume Growth 2020-2025
Table 60 - Off-trade Sales of Bottled Water by Category: % Value Growth 2020-2025
Table 61 - NBO Company Shares of Off-trade Bottled Water: % Volume 2021-2025
Table 62 - LBN Brand Shares of Off-trade Bottled Water: % Volume 2022-2025
Table 63 - NBO Company Shares of Off-trade Bottled Water: % Value 2021-2025
Table 64 - LBN Brand Shares of Off-trade Bottled Water: % Value 2022-2025
Table 65 - Forecast Off-trade Sales of Bottled Water by Category: Volume 2025-2030
Table 66 - Forecast Off-trade Sales of Bottled Water by Category: Value 2025-2030
Table 67 - Forecast Off-trade Sales of Bottled Water by Category: % Volume Growth 2025-2030
Table 68 - Forecast Off-trade Sales of Bottled Water by Category: % Value Growth 2025-2030

SPORTS DRINKS

Key Data Findings
2025 Developments
Minimal growth of sports drinks as affordability and activity levels limit demand
Industry Performance
Regular sports drinks is the sole category in sports drinks
New product launches tend to be restricted to modern grocers in affluent areas
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What’s Next?
Declining forecast period volume sales growth due to high unit prices
Product development drives momentum in Oman’s stagnant sports drinks
Health-driven innovation unlocks new demand for sports drinks in Oman
Competitive Landscape
Otsuka retains its strong lead
Gatorade performs well in 2025 though remains some distance behind Otsuka Holdings
Channels
Sports drinks’ distribution shifts further to hypermarkets
Small local grocers is the most dynamic distribution channel in 2025
Category Data
Table 69 - Off-trade Sales of Sports Drinks: Volume 2020-2025
Table 70 - Off-trade Sales of Sports Drinks: Value 2020-2025
Table 71 - Off-trade Sales of Sports Drinks: % Volume Growth 2020-2025
Table 72 - Off-trade Sales of Sports Drinks: % Value Growth 2020-2025
Table 73 - NBO Company Shares of Off-trade Sports Drinks: % Volume 2021-2025
Table 74 - LBN Brand Shares of Off-trade Sports Drinks: % Volume 2022-2025
Table 75 - NBO Company Shares of Off-trade Sports Drinks: % Value 2021-2025
Table 76 - LBN Brand Shares of Off-trade Sports Drinks: % Value 2022-2025
Table 77 - Forecast Off-trade Sales of Sports Drinks: Volume 2025-2030
Table 78 - Forecast Off-trade Sales of Sports Drinks: Value 2025-2030
Table 79 - Forecast Off-trade Sales of Sports Drinks: % Volume Growth 2025-2030
Table 80 - Forecast Off-trade Sales of Sports Drinks: % Value Growth 2025-2030

ENERGY DRINKS

Key Data Findings
2025 Developments
Contracting sales of energy drinks due to negative health associations
Industry Performance
Urban professionals comprise the main consumer base while consumption increases during Ramadan
Reduced sugar energy drinks, while niche, increasingly appeal to health conscious consumers
What’s Next?
Energy drinks eye forecast period growth through wellness-focused innovation
New launches focus on functional enhancements
Inflation and supply chain strains threaten demand for energy drinks
Competitive Landscape
Red Bull GmbH retains a strong lead in energy drinks in 2025
“Others” records the strongest growth
Channels
Affordability and promotions cement hypermarkets’ lead
Rapid growth of retail e-commerce for energy drinks
Category Data
Table 81 - Off-trade Sales of Energy Drinks: Volume 2020-2025
Table 82 - Off-trade Sales of Energy Drinks: Value 2020-2025
Table 83 - Off-trade Sales of Energy Drinks: % Volume Growth 2020-2025
Table 84 - Off-trade Sales of Energy Drinks: % Value Growth 2020-2025
Table 85 - NBO Company Shares of Off-trade Energy Drinks: % Volume 2021-2025
Table 86 - LBN Brand Shares of Off-trade Energy Drinks: % Volume 2022-2025
Table 87 - NBO Company Shares of Off-trade Energy Drinks: % Value 2021-2025
Table 88 - LBN Brand Shares of Off-trade Energy Drinks: % Value 2022-2025
Table 89 - Forecast Off-trade Sales of Energy Drinks: Volume 2025-2030
Table 90 - Forecast Off-trade Sales of Energy Drinks: Value 2025-2030
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Table 91 - Forecast Off-trade Sales of Energy Drinks: % Volume Growth 2025-2030
Table 92 - Forecast Off-trade Sales of Energy Drinks: % Value Growth 2025-2030

CONCENTRATES

Key Data Findings
2025 Developments
Concentrates faces a contraction in RTD volume sales in 2025
Industry Performance
Powder concentrates remains more popular than liquid concentrates
Liquid concentrates records a slight increase in popularity with some players adapting to the health trend
What’s Next?
Retail volume sales of concentrates stagnate over the forecast period
Focused marketing and advertising activities in the run-up to Ramadan
Poor prospects for concentrates if players fail to innovate
Competitive Landscape
Al Seer Group LLC leads the category with its Tang brand
Danish player Ro-Co records strong growth with its Sunquick brand
Channels
Modern grocers retain a combined leading share of concentrates in 2025
Retail e-commerce achieves solid growth from a low base thanks to the development of modern grocers
Category Data
Summary 1 - Concentrates Conversion Factors for Ready-to-Drink (RTD) Format
Table 93 - Off-trade Sales of Concentrates (RTD) by Category: Volume 2020-2025
Table 94 - Off-trade Sales of Concentrates by Category: Value 2020-2025
Table 95 - Off-trade Sales of Concentrates (RTD) by Category: % Volume Growth 2020-2025
Table 96 - Off-trade Sales of Concentrates by Category: % Value Growth 2020-2025
Table 97 - NBO Company Shares of Off-trade Concentrates (RTD): % Volume 2021-2025
Table 98 - LBN Brand Shares of Off-trade Concentrates (RTD): % Volume 2022-2025
Table 99 - NBO Company Shares of Off-trade Concentrates: % Volume 2021-2025
Table 100 - LBN Brand Shares of Off-trade Concentrates: % Volume 2022-2025
Table 101 - NBO Company Shares of Off-trade Concentrates: % Value 2021-2025
Table 102 - LBN Brand Shares of Off-trade Concentrates: % Value 2022-2025
Table 103 - NBO Company Shares of Off-trade Liquid Concentrates (RTD): % Volume 2021-2025
Table 104 - LBN Brand Shares of Off-trade Liquid Concentrates (RTD): % Volume 2022-2025
Table 105 - NBO Company Shares of Off-trade Liquid Concentrates: % Volume 2021-2025
Table 106 - LBN Brand Shares of Off-trade Liquid Concentrates: % Volume 2022-2025
Table 107 - NBO Company Shares of Off-trade Powder Concentrates (RTD): % Volume 2021-2025
Table 108 - LBN Brand Shares of Off-trade Powder Concentrates (RTD): % Volume 2022-2025
Table 109 - NBO Company Shares of Off-trade Powder Concentrates: % Volume 2021-2025
Table 110 - LBN Brand Shares of Off-trade Powder Concentrates: % Volume 2022-2025
Table 111 - Forecast Off-trade Sales of Concentrates (RTD) by Category: Volume 2025-2030
Table 112 - Forecast Off-trade Sales of Concentrates by Category: Value 2025-2030
Table 113 - Forecast Off-trade Sales of Concentrates (RTD) by Category: % Volume Growth 2025-2030
Table 114 - Forecast Off-trade Sales of Concentrates by Category: % Value Growth 2025-2030

RTD TEA

Key Data Findings
2025 Developments
Retail volume sales of RTD tea increase in 2025
Industry Performance
Growing foothold for the nascent RTD tea category in Oman
Reduced sugar still RTD tea grows in popularity in 2025
What’s Next?
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Limited retail volume sales growth of RTD tea over the forecast period
Manufacturers cater to evolving consumer preferences
Lipton unlikely to face challenges in the short to mid term
Competitive Landscape
Unilever Gulf FZE retains the outright lead in RTD tea
Positive, if marginal growth for Unilever Gulf FZE and the Lipton range
Channels
Hypermarkets is the leading distribution channel for RTD tea in 2025
Retail e-commerce records the strongest growth for RTD tea
Category Data
Table 115 - Off-trade Sales of RTD Tea by Category: Volume 2020-2025
Table 116 - Off-trade Sales of RTD Tea by Category: Value 2020-2025
Table 117 - Off-trade Sales of RTD Tea by Category: % Volume Growth 2020-2025
Table 118 - Off-trade Sales of RTD Tea by Category: % Value Growth 2020-2025
Table 119 - NBO Company Shares of Off-trade RTD Tea: % Volume 2021-2025
Table 120 - LBN Brand Shares of Off-trade RTD Tea: % Volume 2022-2025
Table 121 - NBO Company Shares of Off-trade RTD Tea: % Value 2021-2025
Table 122 - LBN Brand Shares of Off-trade RTD Tea: % Value 2022-2025
Table 123 - Forecast Off-trade Sales of RTD Tea by Category: Volume 2025-2030
Table 124 - Forecast Off-trade Sales of RTD Tea by Category: Value 2025-2030
Table 125 - Forecast Off-trade Sales of RTD Tea by Category: % Volume Growth 2025-2030
Table 126 - Forecast Off-trade Sales of RTD Tea by Category: % Value Growth 2025-2030

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/soft-drinks-in-oman/report.


