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Soft Drinks in Panama

EXECUTIVE SUMMARY
Solid Growth Of Soft Drinks In 2025 Despite Ongoing Consumer Price Sensitivity

KEY DATA FINDINGS

INDUSTRY PERFORMANCE

Affordability And Value For Money Continued To Reshape Consumer Behaviour
Functional Benefits Are Becoming The New Premium

Growing Consumer Sophistication Promotes The Development Of Wider Flavour And Product Ranges With Many Also Prioritising Environmental

Friendliness

WHAT'S NEXT?

Forecast Period Growth As Consumers Increasingly Demand Hydrating And Functional Soft Drinks
Industry Players Focus On Brand Extensions, Smaller Pack Sizes And New Flavours
Supermarkets And Hypermarkets Remain The Leading Distribution Channels For Soft Drinks

COMPETITIVE LANDSCAPE

Coca-Cola FEMSA SAB De CV Retains The Lead In Soft Drinks In 2025
Coca-Cola Is The Most Dynamic Player Thanks To Its Global Renown And Presence Across Multiple Soft Drinks Categories

CHANNELS
Supermarkets Remains The Workhorse For Family Stock-Ups In Bulk Bottled Water And Juice Multipacks

MARKET DATA

Table 1 - Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: Volume 2020-2025

Table 2 - Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: % Volume Growth 2020-2025
Table 3 - Off-trade vs On-trade Sales of Soft Drinks by Channel: Value 2020-2025

Table 4 - Off-trade vs On-trade Sales of Soft Drinks by Channel: % Value Growth 2020-2025

Table 5 - Off-trade vs On-trade Sales of Soft Drinks (as sold) by Category: Volume 2025

Table 6 - Off-trade vs On-trade Sales of Soft Drinks (as sold) by Category: % Volume 2025

Table 7 - Off-trade vs On-trade Sales of Soft Drinks by Category: Value 2025

Table 8 - Off-trade vs On-trade Sales of Soft Drinks by Category: % Value 2025

Table 9 - Off-trade Sales of Soft Drinks (RTD) by Category: Volume 2020-2025

Table 10 - Off-trade Sales of Soft Drinks (RTD) by Category: % Volume Growth 2020-2025

Table 11 - Off-trade Sales of Soft Drinks by Category: Value 2020-2025

Table 12 - Off-trade Sales of Soft Drinks by Category: % Value Growth 2020-2025

Table 13 - NBO Company Shares of Off-trade Soft Drinks (RTD): % Volume 2021-2025

Table 14 - LBN Brand Shares of Off-trade Soft Drinks (RTD): % Volume 2022-2025

Table 15 - NBO Company Shares of Off-trade Soft Drinks: % Value 2021-2025

Table 16 - LBN Brand Shares of Off-trade Soft Drinks: % Value 2022-2025

Table 17 - Penetration of Private Label in Off-trade Soft Drinks (RTD) by Category: % Volume 2020-2025
Table 18 - Penetration of Private Label in Off-trade Soft Drinks by Category: % Value 2020-2025

Table 19 - Distribution of Off-trade Soft Drinks (as sold) by Format: % Volume 2020-2025

Table 20 - Distribution of Off-trade Soft Drinks (as sold) by Format and Category: % Volume 2025
Table 21 - Forecast Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: Volume 2025-2030
Table 22 - Forecast Off-trade vs On-trade Sales of Soft Drinks (RTD) by Channel: % Volume Growth 2025-2030
Table 23 - Forecast Off-trade vs On-trade Sales of Soft Drinks by Channel: Value 2025-2030

Table 24 - Forecast Off-trade vs On-trade Sales of Soft Drinks by Channel: % Value Growth 2025-2030
Table 25 - Forecast Off-trade Sales of Soft Drinks (RTD) by Category: Volume 2025-2030

Table 26 - Forecast Off-trade Sales of Soft Drinks (RTD) by Category: % Volume Growth 2025-2030
Table 27 - Forecast Off-trade Sales of Soft Drinks by Category: Value 2025-2030

Table 28 - Forecast Off-trade Sales of Soft Drinks by Category: % Value Growth 2025-2030

Page 2 of 8



COUNTRY REPORTS DISCLAIMER

CARBONATES

Key Data Findings

2025 Developments

Slowdown in category growth in 2025

Industry Performance

Carbonates benefits from a broad consumer base

Industry Players Are Active In Bundling And Smaller Pack Sizes
What's Next?

Carbonates faces ongoing growth slowdown over the forecast period
Marketing and promotions sustain consumer engagement
Health and wellness trend challenges carbonates

Competitive Landscape

Cerveceria Nacional leads with its Pepsi brand

Strong growth of Coca-Cola thanks to its wide portfolio, wide distribution and marketing investment

Channels

Supermarkets remains the leading channel for carbonates

Rapid growth of retail e-commerce though the channel remains niche for carbonates
Category Data

Table 29 - Off-trade vs On-trade Sales of Carbonates: Volume 2020-2025

Table 30 - Off-trade vs On-trade Sales of Carbonates: Value 2020-2025

Table 31 - Off-trade vs On-trade Sales of Carbonates: % Volume Growth 2020-2025

Table 32 - Off-trade vs On-trade Sales of Carbonates: % Value Growth 2020-2025

Table 33 - Off-trade Sales of Carbonates by Category: Volume 2020-2025

Table 34 - Off-trade Sales of Carbonates by Category: Value 2020-2025

Table 35 - Off-trade Sales of Carbonates by Category: % Volume Growth 2020-2025

Table 36 - Off-trade Sales of Carbonates by Category: % Value Growth 2020-2025

Table 37 - NBO Company Shares of Off-trade Carbonates: % Volume 2021-2025

Table 38 - LBN Brand Shares of Off-trade Carbonates: % Volume 2022-2025

Table 39 - NBO Company Shares of Off-trade Carbonates: % Value 2021-2025

Table 40 - LBN Brand Shares of Off-trade Carbonates: % Value 2022-2025

Table 41 - Forecast Off-trade Sales of Carbonates by Category: Volume 2025-2030

Table 42 - Forecast Off-trade Sales of Carbonates by Category: Value 2025-2030

Table 43 - Forecast Off-trade Sales of Carbonates by Category: % Volume Growth 2025-2030
Table 44 - Forecast Off-trade Sales of Carbonates by Category: % Value Growth 2025-2030

JUICE

Key Data Findings

2025 Developments

Juice drinks (up to 24% juice) drives category growth in 2025
Industry Performance

Juice consumed by all socioeconomic groups though consumer awareness of the high sugar content of some variants is rising

Growing popularity of additive free natural juice benefits 100% juice

What's Next?

Category posts healthy growth with premiumisation potential for 100% juice
Flavour innovation sustains category dynamics

Health and wellness trend provides the category with a boost

Competitive Landscape

H Tzanetatos Inc leads the juice category with its Del Monte brand
Coca-Cola FEMSA registers the fastest growth thanks to its Del Valle range
Channels

Supermarkets remains a key channel in juice closely followed by hypermarkets
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Retail e-commerce registers the fastest growth

Category Data

Table 45 - Off-trade Sales of Juice by Category: Volume 2020-2025

Table 46 - Off-trade Sales of Juice by Category: Value 2020-2025

Table 47 - Off-trade Sales of Juice by Category: % Volume Growth 2020-2025

Table 48 - Off-trade Sales of Juice by Category: % Value Growth 2020-2025

Table 49 - NBO Company Shares of Off-trade Juice: % Volume 2021-2025

Table 50 - LBN Brand Shares of Off-trade Juice: % Volume 2022-2025

Table 51 - NBO Company Shares of Off-trade Juice: % Value 2021-2025

Table 52 - LBN Brand Shares of Off-trade Juice: % Value 2022-2025

Table 53 - Forecast Off-trade Sales of Juice by Category: Volume 2025-2030

Table 54 - Forecast Off-trade Sales of Juice by Category: Value 2025-2030

Table 55 - Forecast Off-trade Sales of Juice by Category: % Volume Growth 2025-2030
Table 56 - Forecast Off-trade Sales of Juice by Category: % Value Growth 2025-2030

BOTTLED WATER

Key Data Findings

2025 Developments

Strong hydration demand and functional innovation drive bottled water growth in 2025
Industry Performance

Bottled water consumption is common in Panama despite campaign to reduce single use plastic
The government encourages consumption of water

What's Next?

Solid growth of bottled water over the forecast period

Innovation propels flavoured bottled water sales

Health and wellness supports bottled water sales growth

Competitive Landscape

Agua Cristalina leads bottled water with its Cristalina and Purissima brands

Private label achieves solid growth thanks to its affordable pricing

Channels

Supermarkets retains a strong lead in the distribution of bottled water

The development of retail e-commerce supports channel growth

Category Data

Table 57 - Off-trade Sales of Bottled Water by Category: Volume 2020-2025

Table 58 - Off-trade Sales of Bottled Water by Category: Value 2020-2025

Table 59 - Off-trade Sales of Bottled Water by Category: % Volume Growth 2020-2025

Table 60 - Off-trade Sales of Bottled Water by Category: % Value Growth 2020-2025

Table 61 - NBO Company Shares of Off-trade Bottled Water: % Volume 2021-2025

Table 62 - LBN Brand Shares of Off-trade Bottled Water: % Volume 2022-2025

Table 63 - NBO Company Shares of Off-trade Bottled Water: % Value 2021-2025

Table 64 - LBN Brand Shares of Off-trade Bottled Water: % Value 2022-2025

Table 65 - Forecast Off-trade Sales of Bottled Water by Category: Volume 2025-2030

Table 66 - Forecast Off-trade Sales of Bottled Water by Category: Value 2025-2030

Table 67 - Forecast Off-trade Sales of Bottled Water by Category: % Volume Growth 2025-2030
Table 68 - Forecast Off-trade Sales of Bottled Water by Category: % Value Growth 2025-2030

SPORTS DRINKS

Key Data Findings

2025 Developments

Zero sugar options drive growth of sports drinks
Industry Performance

Growing consumer base for sports drinks

Better-for-you options grow in popularity while demand grows for more exotic flavours
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What's Next?

Sustained forecast period growth supported by the launch of zero sugar and functional alternatives

Promotional investment reinforces category visibility

Health and wellness trend supports further expansion
Competitive Landscape

The Coca-Cola Co maintains a strong lead in sports drinks

Genomma Lab achieves strong growth as its Suerox brand benefits from a wide audience

Channels

Supermarkets remains key for the distribution of sports drinks

Retail e-commerce experiences a growth surge

Category Data

Table 69 - Off-trade Sales of Sports Drinks: Volume 2020-2025

Table 70 - Off-trade Sales of Sports Drinks: Value 2020-2025

Table 71 - Off-trade Sales of Sports Drinks: % Volume Growth 2020-2025

Table 72 - Off-trade Sales of Sports Drinks: % Value Growth 2020-2025

Table 73 - NBO Company Shares of Off-trade Sports Drinks: % Volume 2021-2025
Table 74 - LBN Brand Shares of Off-trade Sports Drinks: % Volume 2022-2025
Table 75 - NBO Company Shares of Off-trade Sports Drinks: % Value 2021-2025
Table 76 - LBN Brand Shares of Off-trade Sports Drinks: % Value 2022-2025
Table 77 - Forecast Off-trade Sales of Sports Drinks: Volume 2025-2030

Table 78 - Forecast Off-trade Sales of Sports Drinks: Value 2025-2030

Table 79 - Forecast Off-trade Sales of Sports Drinks: % Volume Growth 2025-2030
Table 80 - Forecast Off-trade Sales of Sports Drinks: % Value Growth 2025-2030

ENERGY DRINKS

Key Data Findings

2025 Developments

Volume growth strengthens as low-priced brands gain ground
Industry Performance

Energy drinks are popular among people out socialising

Rising health and wellness concerns boost the popularity of reduced sugar variants and alter marketing initiatives

What's Next?

Steady forecast period growth of energy drinks as players focus on unit price recovery

Lifestyle marketing and events strengthen brand identity
Functionality outweighs health concerns
Competitive Landscape

Fabrica de Bebidas Gaseosas Salvavidas SA leads thanks to the growing popularity of its Raptor brand
“Others” records the strongest growth and provides growing competition to the leading brands

Channels

Supermarkets leads in the distribution of energy drinks

Strong growth of forecourt retailers thanks to growing on-the-go consumption trend
Category Data

Table 81 - Off-trade Sales of Energy Drinks: Volume 2020-2025

Table 82 - Off-trade Sales of Energy Drinks: Value 2020-2025

Table 83 - Off-trade Sales of Energy Drinks: % Volume Growth 2020-2025

Table 84 - Off-trade Sales of Energy Drinks: % Value Growth 2020-2025

Table 85 - NBO Company Shares of Off-trade Energy Drinks: % Volume 2021-2025
Table 86 - LBN Brand Shares of Off-trade Energy Drinks: % Volume 2022-2025
Table 87 - NBO Company Shares of Off-trade Energy Drinks: % Value 2021-2025
Table 88 - LBN Brand Shares of Off-trade Energy Drinks: % Value 2022-2025
Table 89 - Forecast Off-trade Sales of Energy Drinks: Volume 2025-2030

Table 90 - Forecast Off-trade Sales of Energy Drinks: Value 2025-2030
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Table 91 - Forecast Off-trade Sales of Energy Drinks: % Volume Growth 2025-2030
Table 92 - Forecast Off-trade Sales of Energy Drinks: % Value Growth 2025-2030

CONCENTRATES

Key Data Findings

2025 Developments

Flat performance with powder concentrates growing in popularity

Industry Performance

Concentrates suffers from limited popularity

Concentrates based on juice are the most popular with tropical flavours considered to be refreshing
What's Next?

Flat outlook for carbonates as economic recovery shifts preferences

Concentrates suffers from limited brand activity and low promotional investment

Health and wellness trend poses a challenge to the performance of concentrates

Competitive Landscape

H Tzanetatos Inc leads through its distribution of the Tang and Zuko brands

H Tzanetatos achieves growth through its powerful distribution network

Channels

Hypermarkets and supermarkets combined dominate sales of carbonates

Retail e-commerce registers strong growth from a low base

Summary 1 - Concentrates Conversion Factors for Ready-to-Drink (RTD) Format

Category Data

Table 93 - Off-trade Sales of Concentrates (RTD) by Category: Volume 2020-2025

Table 94 - Off-trade Sales of Concentrates by Category: Value 2020-2025

Table 95 - Off-trade Sales of Concentrates (RTD) by Category: % Volume Growth 2020-2025
Table 96 - Off-trade Sales of Concentrates by Category: % Value Growth 2020-2025

Table 97 - NBO Company Shares of Off-trade Concentrates (RTD): % Volume 2021-2025
Table 98 - LBN Brand Shares of Off-trade Concentrates (RTD): % Volume 2022-2025

Table 99 - NBO Company Shares of Off-trade Concentrates: % Volume 2021-2025

Table 100 - LBN Brand Shares of Off-trade Concentrates: % Volume 2022-2025

Table 101 - NBO Company Shares of Off-trade Concentrates: % Value 2021-2025

Table 102 - LBN Brand Shares of Off-trade Concentrates: % Value 2022-2025

Table 103 - NBO Company Shares of Off-trade Liquid Concentrates (RTD): % Volume 2021-2025
Table 104 - LBN Brand Shares of Off-trade Liquid Concentrates (RTD): % Volume 2022-2025
Table 105 - NBO Company Shares of Off-trade Liquid Concentrates: % Volume 2021-2025
Table 106 - LBN Brand Shares of Off-trade Liquid Concentrates: % Volume 2022-2025

Table 107 - NBO Company Shares of Off-trade Powder Concentrates (RTD): % Volume 2021-2025
Table 108 - LBN Brand Shares of Off-trade Powder Concentrates (RTD): % Volume 2022-2025
Table 109 - NBO Company Shares of Off-trade Powder Concentrates: % Volume 2021-2025
Table 110 - LBN Brand Shares of Off-trade Powder Concentrates: % Volume 2022-2025

Table 111 - Forecast Off-trade Sales of Concentrates (RTD) by Category: Volume 2025-2030
Table 112 - Forecast Off-trade Sales of Concentrates by Category: Value 2025-2030

Table 113 - Forecast Off-trade Sales of Concentrates (RTD) by Category: % Volume Growth 2025-2030

Table 114 - Forecast Off-trade Sales of Concentrates by Category: % Value Growth 2025-2030

RTD TEA

Key Data Findings

2025 Developments

RTD tea gains ground as a healthier alternative although consumption remains limited
Industry Performance

Industry players focus on flavour innovation including reduced sugar offerings
Cost-conscious consumers opt for powdered concentrate iced tea instead of RTD tea
What's Next?
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Moderate forecast period growth of RTD tea thanks to its refreshing and healthful credentials
The category suffers from limited corporate activity and marketing visibility

The health and wellness trend presents a clear opportunity for RTD tea

Competitive Landscape

H Tzanetatos leads with the Arizona brand

Coca-Cola FEMSA registers the fastest growth

Channels

Supermarkets retains a strong lead in RTD tea

Retail e-commerce gains momentum

Category Data

Table 115 - Off-trade Sales of RTD Tea by Category: Volume 2020-2025

Table 116 - Off-trade Sales of RTD Tea by Category: Value 2020-2025

Table 117 - Off-trade Sales of RTD Tea by Category: % Volume Growth 2020-2025

Table 118 - Off-trade Sales of RTD Tea by Category: % Value Growth 2020-2025

Table 119 - NBO Company Shares of Off-trade RTD Tea: % Volume 2021-2025

Table 120 - LBN Brand Shares of Off-trade RTD Tea: % Volume 2022-2025

Table 121 - NBO Company Shares of Off-trade RTD Tea: % Value 2021-2025

Table 122 - LBN Brand Shares of Off-trade RTD Tea: % Value 2022-2025

Table 123 - Forecast Off-trade Sales of RTD Tea by Category: Volume 2025-2030

Table 124 - Forecast Off-trade Sales of RTD Tea by Category: Value 2025-2030

Table 125 - Forecast Off-trade Sales of RTD Tea by Category: % Volume Growth 2025-2030
Table 126 - Forecast Off-trade Sales of RTD Tea by Category: % Value Growth 2025-2030

RTD COFFEE

2025 Developments

RTD coffee retains its niche status in 2025

Industry Performance

Category appeals to wealthier demographics

High socioeconomic groups seek a variety of options in RTD coffee

What's Next?

Relatively high prices impede forecast period growth of RTD coffee

Competitive Landscape

Industry players focus on flavour innovation with an eye on developing better for you options
Channels

Supermarkets offer consumers indulgence via imported RTD coffee brands
Category Data

Table 127 - Off-trade Sales of RTD Coffee: Volume 2020-2025

Table 128 - Off-trade Sales of RTD Coffee: Value 2020-2025

Table 129 - Off-trade Sales of RTD Coffee: % Volume Growth 2020-2025

Table 130 - Off-trade Sales of RTD Coffee: % Value Growth 2020-2025

Table 131 - NBO Company Shares of Off-trade RTD Coffee: % Volume 2021-2025
Table 132 - LBN Brand Shares of Off-trade RTD Coffee: % Volume 2022-2025
Table 133 - NBO Company Shares of Off-trade RTD Coffee: % Value 2021-2025
Table 134 - LBN Brand Shares of Off-trade RTD Coffee: % Value 2022-2025
Table 135 - Forecast Off-trade Sales of RTD Coffee: Volume 2025-2030

Table 136 - Forecast Off-trade Sales of RTD Coffee: Value 2025-2030

Table 137 - Forecast Off-trade Sales of RTD Coffee: % Volume Growth 2025-2030
Table 138 - Forecast Off-trade Sales of RTD Coffee: % Value Growth 2025-2030

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
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spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/soft-drinks-in-panama/report.
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