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EXECUTIVE SUMMARY

Consumers Shift to Lowest-Cost Products as Inflation Erodes Spending Power

KEY DATA INSIGHTS

KEY INDUSTRY TRENDS

Chart 1 - Key Industry Trends for Tissue and Hygiene

INDUSTRY PERFORMANCE

Consumers Shift to Lowest-Cost Products as Inflation Erodes Spending Power
Nappies and Diapers Drive Sales as Affordable Brands Expand Reach
Shwe Responds to Hygiene Poverty with Accessible Innovation
Chart 2 - Shwe Wipe Tissue: Targeting on-thego hygiene
Chart 3 - Value Sales 2020-2030
Chart 4 - Value Sales by Category 2025

WHAT'S NEXT?

Urban Brands Expected to Launch Smaller Packs as Affordability Trumps Innovation
General Trade Leaders Set to Secure Supply as Import Volatility Persists
Chart 5 - Forecast Value Sales 2020-2030
Chart 6 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Mycare Unicharm Leverages Affordability and Market Penetration to Sustain Leadership
Chart 7 - Company Shares 2025
Chart 8 - Brand Shares 2025

CHANNELS

Small Local Grocers Extend Reach as Affordability Drives Purchasing
Internet Disruptions Undermine E-Commerce as Consumers Rely on Physical Stores
Chart 9 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 10 - Economic Context for Tissue and Hygiene
Chart 11 - Real Gdp Growth 2020-2030
Chart 12 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 13 - Consumer Context for Tissue and Hygiene
Chart 14 - Population 2020-2030
Chart 15 - Consumer Expenditure 2020-2030
Chart 16 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Value Growth Surges as Commercial Demand Expands

INDUSTRY PERFORMANCE
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Value Growth Surges as Commercial Demand Expands
Shwe and Smile Adapt Product Strategy to Affordability and B2b Value
Chart 17 - Local Away-From-Home Tissue Player Shwe Focuses on Affordability and Quality
Chart 18 - Value Sales 2020-2030
Chart 19 - Value Sales by Category 2025

WHAT'S NEXT?

Cash-And-Carry Expansion Set to Shift Purchasing to High-Volume Value
Makro and Modern Wholesale Formats Set to Capture Time-Sensitive Operational Spend
Chart 20 - Forecast Value Sales 2020-2030
Chart 21 - Forecast Value Sales by Category 2025-2030

CHANNELS

Traditional Distributors Pivot to Cash-And-Carry for Higher Operational Efficiency
Chart 22 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 23 - Economic Context for Away-From-Home Tissue and Hygiene
Chart 24 - Real Gdp Growth 2020-2030
Chart 25 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 26 - Consumer Context for Away-From-Home Tissue and Hygiene
Chart 27 - Population 2020-2030
Chart 28 - Consumer Expenditure 2020-2030
Chart 29 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Comfree Introduces Budget Range as Price Sensitivity Accelerates Value Shift

INDUSTRY PERFORMANCE

Comfree Introduces Budget Range as Price Sensitivity Accelerates Value Shift
Moderate and Heavy Products Dominate as Supply Bottlenecks Limit Choice
Premium Wellness Features Prove Popular among Caregivers Willing to Trade up for Skin Safety
Chart 30 - Value Sales 2020-2030
Chart 31 - Volume Sales 2020-2030
Chart 32 - Value Sales by Category 2025

WHAT'S NEXT?

Import Policy Decisions Set to Determine Recovery Pace for Essential Users
Moderate and Heavy Lines Expected to Retain Dominance as Supply Shapes Demand
Affordability and Supply Access Set to Shape Wellness and Localisation Trends
Chart 33 - Forecast Value Sales 2020-2030
Chart 34 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Mycare Unicharm Responds to Affordability Pressures and Solidifies Leadership
Chart 35 - Company Shares 2025
Chart 36 - Brand Shares 2025
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CHANNELS

Hypermarkets Dominate, Pharmacies Retain Trust as E-Commerce and Supermarkets Expand
Chart 37 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 38 - Economic Context for Retail Adult Incontinence
Chart 39 - Real Gdp Growth 2020-2030
Chart 40 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 41 - Consumer Context for Retail Adult Incontinence
Chart 42 - Population 2020-2030
Chart 43 - Consumer Expenditure 2020-2030
Chart 44 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Unidry Captures Price-Conscious Families as Economic Hardship Drives Demand for Affordable Options

INDUSTRY PERFORMANCE

Unidry Captures Price-Conscious Families as Economic Hardship Drives Demand for Affordable Options
Chart 45 - UniDry Markets Affordable Products to Price-Sensitive Consumers
Disposable Pants Outpace Traditional Nappies in Terms of Volume Growth as Families Seek Time-Saving Convenience
Interest in Clean Wellnes Grows as Parents Demand Non-Toxic Solutions
Chart 46 - Value Sales 2020-2030
Chart 47 - Volume Sales 2020-2030
Chart 48 - Value Sales by Category 2025

WHAT'S NEXT?

Unidry’S Value Play Set to Expand Reach as Poverty Persists
Bairlay and Smaller Digital Brands Projected to Disrupt with New Routes to Parents
Premiumisation Set to Wins Urban Parents by Proving Clean Wellness Claims
Chart 49 - Forecast Value Sales 2020-2030
Chart 50 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Kumo Capitalises on Mamypoko’S Supply Issues to Narrow the Gap
Chart 51 - Company Shares 2025
Chart 52 - Brand Shares 2025

CHANNELS

Baby and Child Specialists Grow Reach with New Regional Outlets
Hypermarkets and Supermarkets Retain Share as E-Commerce Remains Marginal
Chart 53 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 54 - Economic Context for Nappies/Diapers/Pants
Chart 55 - Real Gdp Growth 2020-2030
Chart 56 - Inflation 2020-2030
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CONSUMER CONTEXT

Chart 57 - Consumer Context for Nappies/Diapers/Pants
Chart 58 - Population 2020-2030
Chart 59 - Consumer Expenditure 2020-2030
Chart 60 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Blue Girl Expands Affordable Options as Price Sensitivity Intensifies

INDUSTRY PERFORMANCE

Blue Girl Expands Affordable Options as Price Sensitivity Intensifies
Chart 61 - New Entrant Blue Girl Offers Affordable Menstrual Care
Blue Queen Addresses Inclusion with Ultra-Long Pads for Fuller Bodies
Pyo May’S Ultra-Slim Pads Win with Comfort-Driven Innovation
Chart 62 - Value Sales 2020-2030
Chart 63 - Volume Sales 2020-2030
Chart 64 - Value Sales by Category 2025

WHAT'S NEXT?

Households Expected to Shift to Lowest-Cost Towels as Incomes Stagnate
Disposable Period Pants Expected to Gain Pace but Remain Niche as Price Limits Adoption
Chart 65 - Forecast Value Sales 2020-2030
Chart 66 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Mycare Unicharm Sustains Dominance by Balancing Affordability and Innovation
Chart 67 - Company Shares 2025
Chart 68 - Brand Shares 2025

CHANNELS

Small Local Grocers Drive Affordable Access and Reach
E-Commerce Expands Access as Shoppers Seek Privacy and Innovation
Chart 69 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 70 - Economic Context for Menstrual Care
Chart 71 - Real Gdp Growth 2020-2030
Chart 72 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 73 - Consumer Context for Menstrual Care
Chart 74 - Population 2020-2030
Chart 75 - Consumer Expenditure 2020-2030
Chart 76 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER
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KEY DATA INSIGHTS

2025 DEVELOPMENTS

Baby Angels Sets Affordability Benchmark as Value Brands Expand Reach

INDUSTRY PERFORMANCE

Baby Angels Sets Affordability Benchmark as Value Brands Expand Reach
Chart 77 - New Entrant Baby Angels Focuses on Affordability
Shwe Accelerates Daily Use as Convenience Affects Buying Habits
Baby Moby’S Clean Wellness Focus Lifts Premium Appeal in Hygiene
Chart 78 - Value Sales 2020-2030
Chart 79 - Value Sales by Category 2025

WHAT'S NEXT?

Budget-Focused Launches in Traditional Trade Set to Unlock New User Growth
Personal Wipes Projected to Maintain Dominance as Functional Innovation Attracts Premium Spenders
Chart 80 - Forecast Value Sales 2020-2030
Chart 81 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Mycare Unicharm Sustains Leadership as Farlin Maintains Share through Affordability
Chart 82 - Company Shares 2025
Chart 83 - Brand Shares 2025

CHANNELS

Grocery Retail Secures Wide Reach as Supermarkets Expand Value
Impulse Buying and Local Access Limit Online Gains for Wipes
Chart 84 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 85 - Economic Context for Wipes
Chart 86 - Real Gdp Growth 2020-2030
Chart 87 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 88 - Consumer Context for Wipes
Chart 89 - Population 2020-2030
Chart 90 - Consumer Expenditure 2020-2030
Chart 91 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2025 DEVELOPMENTS

Budget Brands Leverage Affordability Focus to Grow Sales and Capture Volume

INDUSTRY PERFORMANCE

Budget Brands Leverage Affordability Focus to Grow Sales and Capture Volume
Toilet Paper Maintains Lead as Facial Tissue Gains on Convenience Trend
Smile and Shwe Drive Innovation and Affordability to Meet Shifting Demand
Chart 92 - Smile Launches Bamboo Paper Tissue
Chart 93 - Value Sales 2020-2030
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Chart 94 - Volume Sales 2020-2030
Chart 95 - Value Sales by Category 2025

WHAT'S NEXT?

Convenience Retailers Set to Accelerate Growth as Price Sensitivity Persists
Toilet Paper Set to Retain Lead While Paper Towels Outpace in Growth
Chart 96 - Forecast Value Sales 2020-2030
Chart 97 - Forecast Value Sales by Category 2025-2030

COMPETITIVE LANDSCAPE

Snow White Strengthens Lead as Local Loyalty Endures
Chart 98 - Company Shares 2025
Chart 99 - Brand Shares 2025

CHANNELS

Traditional Stores Anchor Tissue Sales as Modern Retail Expands
Physical Shops Hold Ground as Online Tissue Sales Stall
Chart 100 - Retail Channels 2020-2025

ECONOMIC CONTEXT

Chart 101 - Economic Context for Retail Tissue
Chart 102 - Real Gdp Growth 2020-2030
Chart 103 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 104 - Consumer Context for Retail Tissue
Chart 105 - Population 2020-2030
Chart 106 - Consumer Expenditure 2020-2030
Chart 107 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/tissue-and-hygiene-in-myanmar/report.


