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INTRODUCTION

Key findings

REGIONAL OVERVIEW

Western Europe in context
Western European sportswear poised for steady structural progression
Sportswear continues to grow above the overall apparel and footwear market
Sports-inspired categories remain as a core entry point into the sector
Growth opportunities in Germany are concentrated in premiumisation and innovation
Sports-inspired and performance have bolstered historic sportswear growth
Pursuit of value continues to shape purchasing behaviour
Oysho : Navigating the mid-market squeeze through effective product positioning
Grocery retailers are expanding into value-driven sportswear
Community-driven localisation: A winning strategy
Nike After Dark Tour London: Community building amid a global initiative
Salomon: Localising through technology and culturally embedded Olympic storytelling
Running and racket sports remain key growth levers in Western Europe
Reebok: Performance-focused product offerings capitalise on padel popularity
Continued opportunities for category growth led by demographic shifts and interests
Structural expansion of women's sports boosts sportswear demand in Europe
The “Lioness Effect”: Women’s football shaping brand strategy and national investment
Leisure and personal goods specialists the strongest channel for sportswear sales
Rapid footprint expansion across Western Europe

LEADING COMPANIES AND BRANDS

Market fragmentation
Top 10 companies
Top 10 companies by sales breakdown
Top 10 rankings
Continued traction of challenger brand landscape
On x LOEWE: Collaboration continues to prioritise premiumisation and performance
Racket sports and athleisure are permeating the wider fashion space

FORECAST PROJECTIONS

Forecast market sizes and growth
Forecast market analysis

COUNTRY SNAPSHOTS

Austria: Market Context
Austria: Competitive and Retail Landscape
Denmark: Market Context
Denmark: Competitive and Retail Landscape
France: Market Context
France: Competitive and Retail Landscape
Germany: Market Context
Germany: Competitive and Retail Landscape
Greece: Market Context
Greece: Competitive and Retail Landscape
Italy: Market Context
Italy: Competitive and Retail Landscape
Netherlands: Market Context
Netherlands: Competitive and Retail Landscape
Norway: Market Context
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Norway: Competitive and Retail Landscape
Portugal: Market Context
Portugal: Competitive and Retail Landscape
Spain: Market Context
Spain: Competitive and Retail Landscape
Sweden: Market Context
Sweden: Competitive and Retail Landscape
Turkey: Market Context
Turkey: Competitive and Retail Landscape
United Kingdom: Market Context
United Kingdom: Competitive and Retail Landscape

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/sportswear-in-western-europe/report.


