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2024 DEVELOPMENTS

Positive signs but inbound flows failing to meet their potential in 2024
Focus shifts to cultural tourism as Czechia looks to expand its offering

PROSPECTS AND OPPORTUNITIES

Tourism flows set to maintain strong growth momentum although challenges remain
Czechia expected to focus on widening the scope of tourism in the country
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KEY DATA FINDINGS

2024 DEVELOPMENTS

Increase in air connections fuelling growth
Smartwings retains the lead thanks to new routes and competitive pricing

PROSPECTS AND OPPORTUNITIES

New connections should boost airlines’ sales but other travel modes could present increasing competition
Ticket prices expected to stabilise while airlines turn their attention to ancillary revenue sources
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Lodging {Destination) in the Czech Republic
KEY DATA FINDINGS

2024 DEVELOPMENTS

A bright performance from lodging in 2024 but there are signs that it is not fulfilling its potential
Hotels look to encourage direct bookings to save on costs while Airbnb remains on top

PROSPECTS AND OPPORTUNITIES

New law threatens to undermine the growth and development of Airbnb
Hotels expected to offer more services to increase revenue opportunities while turning to digitisation to reduce costs
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Table 43 - Hotel Brands by Key Performance Indicators 2024

Table 44 - Forecast Lodging (Destination) Sales: Value 2024-2029
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KEY DATA FINDINGS

2024 DEVELOPMENTS

Travel intermediaries adapting to changes in the way consumers are booking their holidays
Travel intermediaries focusing on being more flexible to appeal to more consumers

PROSPECTS AND OPPORTUNITIES
Mobile travel set to play a key role in the growth of booking

Travel intermediaries likely to remain relevant despite changing market conditions
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Table 55 - Forecast Booking Sales: Value 2024-2029

Table 56 - Forecast Business Travel Sales: Value 2024-2029

Table 57 - Forecast Leisure Travel Sales: Value 2024-2029
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/travel-in-the-czech-republic/report.
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