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EXECUTIVE SUMMARY

Cost pressure reshapes hot drinks choices as coffee keeps cultural pull

KEY DATA FINDINGS

INDUSTRY PERFORMANCE

Value sales rise as dollarisation improves purchasing mechanics
Price pressure drives trade-offs across coffee and tea
Import dependence raises costs across the value chain
Traditional coffee culture underpins demand across occasions
Tea accelerates but is still secondary to coffee
Herbal infusions gain relevance as rural production expands
Diverging preferences by age and lifestyle shape format mix
Supply and distribution operate under infrastructure constraints

WHAT’S NEXT?

Hot drinks will see further strong value growth if stability persists
Value formats to gain ground amid cost pressures
Product innovation will widen though potential for premiumisation is limited

COMPETITIVE LANDSCAPE

Nestlé leads overall, with local coffee brands anchoring volume
Domestic scale concentrates in coffee, while tea favours global brands

CHANNELS

Retail purchases concentrate in supermarkets and small local grocers
Foodservice recovers in 2025 as specialist concepts expand

MARKET DATA

Table 1 - Sales of Hot Drinks by Retail vs Foodservice: % Volume Breakdown 2020-2025
Table 2 - Sales of Hot Drinks by Retail vs Foodservice: % Volume Growth 2020-2025
Table 3 - Retail Sales of Hot Drinks by Category: Volume 2020-2025
Table 4 - Retail Sales of Hot Drinks by Category: Value 2020-2025
Table 5 - Retail Sales of Hot Drinks by Category: % Volume Growth 2020-2025
Table 6 - Retail Sales of Hot Drinks by Category: % Value Growth 2020-2025
Table 7 - Foodservice Sales of Hot Drinks by Category: Volume 2020-2025
Table 8 - Foodservice Sales of Hot Drinks by Category: % Volume Growth 2020-2025
Table 9 - Total Sales of Hot Drinks by Category: Total Volume 2020-2025
Table 10 - Total Sales of Hot Drinks by Category: % Total Volume Growth 2020-2025
Table 11 - NBO Company Shares of Hot Drinks: % Retail Value 2021-2025
Table 12 - LBN Brand Shares of Hot Drinks: % Retail Value 2022-2025
Table 13 - Penetration of Private Label in Hot Drinks by Category: % Retail Value 2020-2025
Table 14 - Retail Distribution of Hot Drinks by Format: % Volume 2020-2025
Table 15 - Retail Distribution of Hot Drinks by Format and Category: % Volume 2025
Table 16 - Forecast Sales of Hot Drinks by Retail vs Foodservice: % Volume Breakdown 2025-2030
Table 17 - Forecast Sales of Hot Drinks by Retail vs Foodservice: % Volume Growth 2025-2030
Table 18 - Forecast Retail Sales of Hot Drinks by Category: Volume 2025-2030
Table 19 - Forecast Retail Sales of Hot Drinks by Category: Value 2025-2030
Table 20 - Forecast Retail Sales of Hot Drinks by Category: % Volume Growth 2025-2030
Table 21 - Forecast Retail Sales of Hot Drinks by Category: % Value Growth 2025-2030
Table 22 - Forecast Foodservice Sales of Hot Drinks by Category: Volume 2025-2030
Table 23 - Forecast Foodservice Sales of Hot Drinks by Category: % Volume Growth 2025-2030
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Table 24 - Forecast Total Sales of Hot Drinks by Category: Total Volume 2025-2030
Table 25 - Forecast Total Sales of Hot Drinks by Category: % Total Volume Growth 2025-2030

COUNTRY REPORTS DISCLAIMER

COFFEE

Key data findings
2025 developments
Coffee in Lebanon sees value growth led by tradition and pragmatic trading down
Industry performance
Everyday demand sustained through cultural ritual
Mainstream affordability keeps local brands central
Speciality and espresso grow while pods stay constrained
What’s next?
Further positive growth forecast as formats diversify
Technology to lift convenience and widen access
Functional positioning moves from broad claims to targeted benefits
Competitive landscape
Nestlé leads value while local players anchor everyday coffee
Café Najjar sustains scale advantages as pods stay niche
Channels
Modern grocery leads for at-home consumption
Foodservice and e-commerce widen access
Category data
Table 26 - Retail Sales of Coffee by Category: Volume 2020-2025
Table 27 - Retail Sales of Coffee by Category: Value 2020-2025
Table 28 - Retail Sales of Coffee by Category: % Volume Growth 2020-2025
Table 29 - Retail Sales of Coffee by Category: % Value Growth 2020-2025
Table 30 - NBO Company Shares of Coffee: % Retail Value 2021-2025
Table 31 - LBN Brand Shares of Coffee: % Retail Value 2022-2025
Table 32 - Forecast Retail Sales of Coffee by Category: Volume 2025-2030
Table 33 - Forecast Retail Sales of Coffee by Category: Value 2025-2030
Table 34 - Forecast Retail Sales of Coffee by Category: % Volume Growth 2025-2030
Table 35 - Forecast Retail Sales of Coffee by Category: % Value Growth 2025-2030

TEA

Key data findings
2025 developments
Consumers show rising interest in herbal variants
Industry performance
Health and wellness themes rebuild tea demand after crisis-era disruption
Herbal infusions lift interest in unpackaged variants
Affordability prompts trading-down while select premium brands regain visibility
Local brands pick up relevance but margin pressure persists
Tea bags drive dynamism while loose-leaf efforts lose momentum
Culture, religion and self-care use occasions keep tea embedded in daily life
Seasonality differentiates tea from coffee and shapes purchasing patterns
What’s next?
Demand will strengthen as wellness positioning accelerates
Innovation expands slowly with functional blends and new flavour profiles
Zouhourat to gain importance as heritage-led wellness demand grows
Competitive landscape
Lipton anchors mainstream tea through reach and portfolio breadth
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Premium and local innovation expands but routes to shelf stay constrained
Channels
Supermarkets and local grocers anchor distribution
E-commerce growth accelerates through health-led specialists
Category data
Table 36 - Retail Sales of Tea by Category: Volume 2020-2025
Table 37 - Retail Sales of Tea by Category: Value 2020-2025
Table 38 - Retail Sales of Tea by Category: % Volume Growth 2020-2025
Table 39 - Retail Sales of Tea by Category: % Value Growth 2020-2025
Table 40 - NBO Company Shares of Tea: % Retail Value 2021-2025
Table 41 - LBN Brand Shares of Tea: % Retail Value 2022-2025
Table 42 - Forecast Retail Sales of Tea by Category: Volume 2025-2030
Table 43 - Forecast Retail Sales of Tea by Category: Value 2025-2030
Table 44 - Forecast Retail Sales of Tea by Category: % Volume Growth 2025-2030
Table 45 - Forecast Retail Sales of Tea by Category: % Value Growth 2025-2030

OTHER HOT DRINKS

Key data findings
2025 developments
Comfort-led occasions boost value sales
Industry performance
Hot chocolate drives category as households prioritise small comforts
Health perceptions increasingly influence purchase decisions
Seasonality persists but competitive cues broaden consumption occasions
Distribution and visibility depend more on shelf execution than advertising
Demographic headwinds add to pressure on mainstream powder products
What’s next?
Comfort positioning lifts value growth
Innovation focuses on wellness and convenience
Digital access expands choice but investment is cautious
Competitive landscape
Global leaders keep reach but face affordability and boycott pressure
Premium experiential brands build niche
Channels
Grocery retail drives at-home consumption
Brand-owned retail and online stores extend premium access
Category data
Table 46 - Retail Sales of Other Hot Drinks by Category: Volume 2020-2025
Table 47 - Retail Sales of Other Hot Drinks by Category: Value 2020-2025
Table 48 - Retail Sales of Other Hot Drinks by Category: % Volume Growth 2020-2025
Table 49 - Retail Sales of Other Hot Drinks by Category: % Value Growth 2020-2025
Table 50 - NBO Company Shares of Other Hot Drinks: % Retail Value 2021-2025
Table 51 - LBN Brand Shares of Other Hot Drinks: % Retail Value 2022-2025
Table 52 - Forecast Retail Sales of Other Hot Drinks by Category: Volume 2025-2030
Table 53 - Forecast Retail Sales of Other Hot Drinks by Category: Value 2025-2030
Table 54 - Forecast Retail Sales of Other Hot Drinks by Category: % Volume Growth 2025-2030
Table 55 - Forecast Retail Sales of Other Hot Drinks by Category: % Value Growth 2025-2030

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.
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Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/hot-drinks-in-lebanon/report.


