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Key findings
Consumer electronics sales expected to grow despite economic uncertainty

STATE OF THE INDUSTRY

Strong forecast growth projected despite economic uncertainty
Mobile-first dominates, with some markets telling a different story
Mobile devices lead in Asia Pacific, while affluent markets invest in experiences
Digital natives are creating opportunities for brands to innovate and gain sales
E-commerce is the new engine of retail sales but offline is still important

OFFLINE RETAIL

Offline retail plays an important role in the omnichannel journey
Specialist retailers offers the chance for brands to justify the higher price tag
Consumers tend to buy bulky devices like TVs from offline channels
An in-store visit can validate the decision to buy a higher priced model
Case study: Best Buy transforming stores into experience-led retail hubs
Case study: Xiaomi’s new retail model strengthening offline growth

RETAIL E-COMMERCE

Retail e-commerce reinforces convenience as a competitive advantage
Convenience is the key enabler for the rise of e-commerce
Mobility powers APAC growth while affluent regions invest in premium experiences
Retail e-commerce consolidates leadership in portable consumer electronics
Ranking shifts reflect the rise of content driven commerce
Case study: Douyin reinforcing social commerce leadership in China
Case study: Alibaba strengthens consumer electronics through ecosystem integration

CONCLUSION

E-commerce continues to reshape consumer electronics retail
Recommendations and how to win in consumer electronics
Our expert’s view of consumer electronics in 2025

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/where-consumers-shop-for-consumer-
electronics/report.


