
Page 1 of 2



Page 2 of 2

HEADLINES

PROSPECTS

Myanmar's average gross income among the worst in Asia Pacific
Poverty reduction programmes show progress but income inequality and gender gaps persist
Consumer expenditure in Myanmar grows driven by higher disposable income and lower inflation
Wealth concentration and reliance on credit persist despite savings growth
Chart 1 - Annual Gross Income Distribution by Age in Myanmar 2024
Chart 2 - Distribution of Income in Myanmar: Key Metrics 2024-2029
Chart 3 - Gross Income Growth Index in Myanmar 2024-2029
Chart 4 - Average Gross Income by Age in Myanmar 2024-2029
Chart 5 - Population by Income Bracket in 2029
Chart 6 - Gini Index 2024/2029
Chart 7 - Households by Disposable Income (PPP) 2024-2029
Chart 8 - Overview of Myanmar’s Social Classes 2029
Chart 9 - Social Class D by Age 2024/2029
Chart 10 - Consumer Market and Spending in Myanmar: Key Metrics 2024-2029
Chart 11 - Consumer Expenditure in Top Regions: Size in 2029 and Growth over 2019-2029
Chart 12 - Urban/Rural Consumer Expenditure in 2029
Chart 13 - Household Expenditure in 2024
Chart 14 - Consumer Spending by Category in Myanmar 2024/2029: USD per Household
Chart 15 - Index of Consumer Prices in Myanmar over 2019-2024
Chart 16 - Household Expenditure by Category in Myanmar 2029
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Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
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