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INTRODUCTION

Retail tissue and hygiene market summary
Key findings
Key facts to share
Drivers of consumer markets and impact on tissue and hygiene
Our expert’s view of Retail Tissue and Hygiene in 2025

INDUSTRY SNAPSHOT

Less time at home, less tissue at retail
From essentials to elastic budgets: The hygiene market’s balancing act
Demographics hold the key to growth opportunities
Regional market performance
Challenges and opportunities for tissue and hygiene

CHANNEL SHIFTS

An uneven e-commerce revolution across mature and emerging markets
E-commerce continues to attract consumers amid shifts in retail T&H channels
Asia Pacific dominates e-commerce share in nearly all T&H segments
Competitive pricing and convenience drive global e-commerce in 2025

STORE-BASED CHANNELS

Store-based snapshot in 2024
Retail resilience in times of economic uncertainty
Small local grocers: A key community anchor for essential goods in emerging markets
Discounters rise in global tissue and hygiene, led by Western Europe
Private label rising to compete with leading brands and capture market share
Private label penetration reflects economic and retail development across regions
Kokett reflects the strength of Aldi as a leading discounter and private label champion

NON-STORE CHANNELS

E-commerce reshapes the global tissue and hygiene landscape
Asia Pacific at the forefront of e-commerce expansion in tissue and hygiene
China and US fuel e-commerce growth, as marketplaces empower smaller brands
Attn: Grace - redefining incontinence care with purpose, innovation and empathy
The evolution of commerce: How social media is reshaping shopping habits
China transforms sales strategies via social media

FUTURE DEVELOPMENTS

Private label and discounters slow growth, making innovation key in retail tissue
Awareness and innovation drive growth in retail hygiene's underpenetrated categories
Opportunities for growth

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus



Page 3 of 3

of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/where-consumers-shop-for-tissue-and-
hygiene/report.


