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INTRODUCTION

Scope

Key findings

Australia remains on the path to recovery

Digital enthusiasts

Ethical and environmental issues are high on the agenda of Australians
Australians are seeking out authentic and personalised experiences

The Australian Consumer

TREND NO. 1: THE DIGITAL LIFE

Building a digital-first payment ecosystem

Zip Co’s answer to making BNPL universally available
E-commerce offerings from social media platforms evolve
Instagram shopping event

Takeaway

TREND NO. 2: SUSTAINABILITY

Reuse and refill is the new recycle

Refillable containers by Ecostore

Sustainable products and green credentials not only for eco-warriors
Reusable underwear and leggings by Modibodi

Takeaway

TREND NO. 3: SEARCH FOR EXPERIENCES

In-store engagement

Digitalisation improves search for experiences
Mecca invests in enhancing the customer experience
Volkswagen’s virtual showroom

Key takeaways

TREND NO. 4: LOCALISM

Consumers flock to support local businesses
eBay Australia

Provenance comes to the fore

Northern Valley Locavore Store

Key takeaways

APPENDIX
Key findings

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
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trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-australian-consumer-in-2021/report.
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