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EXECUTIVE SUMMARY

Dairy products and alternatives in 2025: The big picture
Key trends in 2025
Competitive Landscape
Channel developments
What next for dairy products and alternatives?

MARKET DATA

Table 1 - Sales of Dairy Products and Alternatives by Category: Value 2020-2025
Table 2 - Sales of Dairy Products and Alternatives by Category: % Value Growth 2020-2025
Table 3 - NBO Company Shares of Dairy Products and Alternatives: % Value 2021-2025
Table 4 - LBN Brand Shares of Dairy Products and Alternatives: % Value 2022-2025
Table 5 - Distribution of Dairy Products and Alternatives by Format: % Value 2020-2025
Table 6 - Forecast Sales of Dairy Products and Alternatives by Category: Value 2025-2030
Table 7 - Forecast Sales of Dairy Products and Alternatives by Category: % Value Growth 2025-2030

DISCLAIMER

SOURCES

Summary 1 - Research Sources

BABY FOOD IN PARAGUAY

Key Data Findings
2025 Developments
Moderate sales growth of baby food on the back of increasing penetration of milk formula
La Quimica Farmaceutica (Danone) retains the lead but loses ground to Nestlé
Health and beauty specialists retains strong lead though supermarkets gains ground
Prospects and Opportunities
Forecast period growth of baby food is in line with economic development
Greater product segmentation, diversification and potential for fortified/functional baby food
Intensifying competition leads to ongoing dynamism of baby food
Category Data
Table 8 - Sales of Baby Food by Category: Volume 2020-2025
Table 9 - Sales of Baby Food by Category: Value 2020-2025
Table 10 - Sales of Baby Food by Category: % Volume Growth 2020-2025
Table 11 - Sales of Baby Food by Category: % Value Growth 2020-2025
Table 12 - NBO Company Shares of Baby Food: % Value 2021-2025
Table 13 - LBN Brand Shares of Baby Food: % Value 2022-2025
Table 14 - Forecast Sales of Baby Food by Category: Volume 2025-2030
Table 15 - Forecast Sales of Baby Food by Category: Value 2025-2030
Table 16 - Forecast Sales of Baby Food by Category: % Volume Growth 2025-2030
Table 17 - Forecast Sales of Baby Food by Category: % Value Growth 2025-2030

DAIRY IN PARAGUAY

Key Data Findings
2025 Developments
Moderate growth of dairy driven by the popularity of fresh milk and cheese
Cooperativa La Holanda’s leadership threatened by Cooperativa Chortitzer Ltda acquisition
Small local grocers retains the outright lead but loses ground to supermarkets
Prospects and Opportunities
Continuous forecast period sales growth benefits from a reduction in illegal sales
New launches with fortified or functional benefits prove increasingly popular
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Retail e-commerce remains nascent in Paraguay for sales of dairy over the forecast period
Category Data
Table 18 - Sales of Dairy by Category: Volume 2020-2025
Table 19 - Sales of Dairy by Category: Value 2020-2025
Table 20 - Sales of Dairy by Category: % Volume Growth 2020-2025
Table 21 - Sales of Dairy by Category: % Value Growth 2020-2025
Table 22 - NBO Company Shares of Dairy: % Value 2021-2025
Table 23 - LBN Brand Shares of Dairy: % Value 2022-2025
Table 24 - Forecast Sales of Dairy by Category: Volume 2025-2030
Table 25 - Forecast Sales of Dairy by Category: Value 2025-2030
Table 26 - Forecast Sales of Dairy by Category: % Volume Growth 2025-2030
Table 27 - Forecast Sales of Dairy by Category: % Value Growth 2025-2030

PLANT-BASED DAIRY IN PARAGUAY

Key Data Findings
2025 Developments
Sales grow at high speed thanks to strong rebound of the Ades brand
Paraguay Refrescos SA (Coca-Cola) retains the outright lead thanks to the strength of the Ades line
Modern grocers lead on the back of strong price promotional activity
Prospects and Opportunities
Strong forecast period growth of plant-based dairy, though from a low base
Stronger competition makes prices more accessible to medium and low income social groups
Plant-based yoghurt and plant-based cheese remain negligible
Category Data
Table 28 - Sales of Plant-Based Dairy by Category: Value 2020-2025
Table 29 - Sales of Plant-Based Dairy by Category: % Value Growth 2020-2025
Table 30 - NBO Company Shares of Plant-Based Dairy: % Value 2021-2025
Table 31 - LBN Brand Shares of Plant-Based Dairy: % Value 2022-2025
Table 32 - Forecast Sales of Plant-Based Dairy by Category: Value 2025-2030
Table 33 - Forecast Sales of Plant-Based Dairy by Category: % Value Growth 2025-2030
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country-specific local insight and comprehensive data, unavailable elsewhere.
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paraguay/report.


