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Dairy Products and Alternatives in Sri Lanka
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BABY FOOD IN SRI LANKA

Key Data Findings

2025 Developments

Demographic and economic constraints

Nestlé benefits from nutritional profile and extensive distribution

Small local grocers remains dominant
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DAIRY IN SRI LANKA

Key Data Findings

2025 Developments

Growth despite economic challenges

Fonterra Brands Lanka retains lead
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Prospects and Opportunities

Middle-class households and health consciousness key to growth
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PLANT-BASED DAIRY IN SRI LANKA

2025 Developments

Plant-based dairy remains niche despite rising sales

Blue Diamond Growers out in front
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Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:
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