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Dairy Products and Alternatives in Gatar

EXECUTIVE SUMMARY

Dairy products and alternatives in 2025: The big picture
Key trends in 2025

Competitive Landscape

Channel developments

What next for dairy products and alternatives?

MARKET DATA

Table 1 - Sales of Dairy Products and Alternatives by Category: Value 2020-2025

Table 2 - Sales of Dairy Products and Alternatives by Category: % Value Growth 2020-2025

Table 3 - NBO Company Shares of Dairy Products and Alternatives: % Value 2021-2025

Table 4 - LBN Brand Shares of Dairy Products and Alternatives: % Value 2022-2025

Table 5 - Distribution of Dairy Products and Alternatives by Format: % Value 2020-2025

Table 6 - Forecast Sales of Dairy Products and Alternatives by Category: Value 2025-2030

Table 7 - Forecast Sales of Dairy Products and Alternatives by Category: % Value Growth 2025-2030

APPENDIX
DISCLAIMER

SOURCES

Summary 1 - Research Sources

BABY FOOD IN QATAR

Key Data Findings

2025 Developments

Moderate growth of baby food in 2025 as price rises stimulate consumer price sensitivity

Nestlé retains its lead in baby food thanks to the popularity of its Nan, Nido and Cerelac brands
Modern grocery retailers enjoy a strong lead in baby food as consumers seek affordability
Prospects and Opportunities

Forecast period growth of baby food due to an increase in the number of newborns and rising awareness of child nutrition

Health and wellness trend shapes consumer preferences in baby food over the forecast period

Ministry of Public Health focuses on child health and nutrition through various initiatives and quality assurances

Category Data

Table 8 - Sales of Baby Food by Category: Volume 2020-2025

Table 9 - Sales of Baby Food by Category: Value 2020-2025

Table 10 - Sales of Baby Food by Category: % Volume Growth 2020-2025

Table 11 - Sales of Baby Food by Category: % Value Growth 2020-2025

Table 12 - NBO Company Shares of Baby Food: % Value 2021-2025

Table 13 - LBN Brand Shares of Baby Food: % Value 2022-2025

Table 14 - Forecast Sales of Baby Food by Category: Volume 2025-2030

Table 15 - Forecast Sales of Baby Food by Category: Value 2025-2030

Table 16 - Forecast Sales of Baby Food by Category: % Volume Growth 2025-2030
Table 17 - Forecast Sales of Baby Food by Category: % Value Growth 2025-2030

DAIRY IN QATAR

Key Data Findings

2025 Developments

Growth of dairy in 2025 due to population growth and rising health awareness

Baladna retains the outright lead in dairy thanks to its wide product portfolio

Hypermarkets retains a strong lead in dairy thanks to consumer preference for one-stop shopping
Prospects and Opportunities
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Forecast period growth of dairy thanks to recovery in purchasing power and a preference for traditional meals
Growing focus on diet and nutrition among young urban dwellers stimulates health and wellness product launches
Strengthening regulatory environment enforces stricter controls on ingredients and sourcing

Category Data

Table 18 - Sales of Dairy by Category: Volume 2020-2025

Table 19 - Sales of Dairy by Category: Value 2020-2025

Table 20 - Sales of Dairy by Category: % Volume Growth 2020-2025

Table 21 - Sales of Dairy by Category: % Value Growth 2020-2025

Table 22 - NBO Company Shares of Dairy: % Value 2021-2025

Table 23 - LBN Brand Shares of Dairy: % Value 2022-2025

Table 24 - Forecast Sales of Dairy by Category: Volume 2025-2030

Table 25 - Forecast Sales of Dairy by Category: Value 2025-2030

Table 26 - Forecast Sales of Dairy by Category: % Volume Growth 2025-2030

Table 27 - Forecast Sales of Dairy by Category: % Value Growth 2025-2030

PLANT-BASED DAIRY IN QATAR

Key Data Findings

2025 Developments

Strong growth from a low base of plant-based dairy value sales thanks to the growing popularity of lactose-free, vegan and allergen-friendly
alternatives

Danone maintains its strong lead in plant-based dairy thanks to the strong reputation of its Alpro brand
Hypermarkets retains its strong lead in plant-based dairy in Qatar

Prospects and Opportunities

Growing health awareness, dietary concerns and sustainability drive forecast period sales

Growing demand for healthier alternatives creates opportunities for innovation

Hypermarkets remains the leading channel for plant-based dairy

Category Data

Table 28 - Sales of Plant-Based Dairy by Category: Value 2020-2025

Table 29 - Sales of Plant-Based Dairy by Category: % Value Growth 2020-2025

Table 30 - NBO Company Shares of Plant-Based Dairy: % Value 2021-2025

Table 31 - LBN Brand Shares of Plant-Based Dairy: % Value 2022-2025

Table 32 - Forecast Sales of Plant-Based Dairy by Category: Value 2025-2030

Table 33 - Forecast Sales of Plant-Based Dairy by Category: % Value Growth 2025-2030

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/dairy-products-and-alternatives-in-qatar/report.

Page 3 of 3



