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Dairy Products and Alternatives in Cambodia
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BABY FOOD IN CAMBODIA

Key Data Findings

2025 Developments

Modern, urban lifestyles supporting a shift towards packaged baby food

Another strong year for Abbott as global players continue to dominate the market
Specialist baby shops playing a key role in driving sales and raising awareness
Prospects and Opportunities

Urbanisation and a strong birth rate set to fuel demand for baby food

Demand for convenient, natural and organic products set to rise

Homemade dishes will continue to offer stiff competition to packaged products
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DAIRY IN CAMBODIA

Key Data Findings

2025 Developments

Dairy’s healthy image helping to attract more consumers in Cambodia

Imported brands remain on top despite increasing competition from local producers
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Distribution landscape evolving as consumers look for more choice and convenience
Prospects and Opportunities

Positive projections for dairy as locals get a taste for milk

Competition heating up with local companies gaining ground

More variety expected to be seen across the dairy market
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PLANT-BASED DAIRY IN CAMBODIA

Key Data Findings

2025 Developments

Plant-based dairy sees strong growth but sales remain limited

Lactasoy remains the key player in plant-based dairy

Distribution slowly expanding led by small local grocers

Prospects and Opportunities

Bright outlook for plant-based dairy but sales unlikely to reach a mass audience
Plant-based milk will remain the focus of demand

Local players may look to invest in the market as demand increases
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/dairy-products-and-alternatives-in-
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