m Euromonitor
International

PepsiCo Inc in Snacks

February 2025

Table of Contents

Page 1 of 2



Scope

Executive summary

Top companies at a glance

PepsiCo’s global footprint

Company overview

Growth decomposition

PepsiCo registers its 53rd consecutive annual dividend increase in 2024

Return of Lay’s “Do Us A Flavor” campaign

Savoury snacks will continue to dominate new sales for PepsiCo in the coming years
No changes expected among the top 10 snacks company rankings

The industry is exploring new growth spaces in health and wellness

Siete acquisition the latest addition to PepsiCo’s HW convenient foods offering
PepsiCo looks to expand its snacking products beyond being “convenient foods”
Private label gains share in the wake of high inflation in many countries

Mondelez and Kellanova have the biggest competitor overlaps with PepsiCo in snacks
PepsiCo often dominates the salty snacks category in its leading markets

Gamesa a strong leader in sweet biscuits in Mexico

Increasing demand for sustainable snacks

PepsiCo driving a sustainable transformation through its pep+ programme
Double-digit growth for PepsiCo in Latin America and Eastern and Western Europe in 2024
Salty snacks are the dominant force for PepsiCo in its leading savoury snacks markets
The US will continue to account for the greatest share of new sales

Latin America is PepsiCo’s dominant region for sweet biscuits, snack bars and fruit snacks
Sweet biscuits dominate Mexican sales, with snack bars leading in the US and Canada
Gamesa in Mexico will be driving growth in the coming years

Executive summary

Projected company sales: FAQs

Projected company sales: FAQs

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/pepsico-inc-in-snacks/report.
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