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INTRODUCTION

Scope
This is one of three linked reports published Q4 2022 on inflation surge in home and garden
Key findings across the “inflation surge” reports in home and garden
The many layers of global inflation
Commodity impact: Inflationary cost pressure varies with exposure to different materials
Assumptions and calculations driving the home and garden inflation projection tool

STATE OF THE INDUSTRY

2021-22 was hard for managing prices; but manufacturers had strong negotiating power
Retail sales indicators show a 2022 reset, with gains being lost and power moving to retailers
Voice of the Industry Survey Q3 2022, gauging the sentiment of home and garden companies
Looking at home and garden overall, very little of the cost structure was left untouched
The boom created scarcity of commodities, recently compounded by the invasion of Ukraine
Energy costs keep spiking, especially on gas, hurting some products in extreme ways
Labour was an inflationary driver, but in 2021 to 2022 H1 it was more a capacity limiter
The shipping impact depends on length of supply chains and the bulk m 3 to retail value ratio
Just as brands gave retailers supply problems, that originated further back in parts supply too
Examples of specific material scarcity and how it affected categories across home and garden
Home and garden companies predict an incremental 8% increase in production costs in 2023

COUNTRY VARIANCES

The scarcity factor in a booming market made home and garden CPI inflation worse
In PPI data, a boom is visible in scale benefits, but European energy cost spikes start to show
Examining CPI versus commodity price data, 51% of cost rises were passed on so far
If thinking only of the last 12 months, nearly 60% of materials cost inflation was passed on

KEY FINDINGS

2022 home and garden inflation trends to 8% overall, but material cost pressure drives 14%
Deconstructing inflation drivers for home and garden

CONCLUSION AND RECOMMENDATIONS

That was the picture for home and garden…we have also drilled down to category level
Just-in-time left business models too vulnerable to shocks; now other ideas are taking root
Reactions to disruption take us back to the old joke about traffic jams…
Understanding the context for price negotiations has rarely mattered more than it does now
The scope of the home and garden inflation projection tool and ongoing intentions

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/inflation-surge-in-home-and-garden-state-of-
the-industry/report.


