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Today 2025: Population growth slows as birth rate drops

Median age rising due to falling birth rates and increasing life expectancy
Health risk factors on the rise in France

Tomorrow 2040: Median age set to rise as life expectancy increases
Millennials and Gen Z set to be key drivers of market trends

Urbanisation will present new business challenges and opportunities
Opportunities for growth

Case study: The end of France’s demographic exception

HOUSEHOLDS AND HOMES

Today 2025: Demographic shifts fuel a rapid rise in single-person households

France ages slowly and lives alone, so households grow faster than the population

French consumers still prefer the comfort of a larger home

Tomorrow 2040: More households but fewer occupants as birth rates fall
Women set to take on a growing role as household heads

French households becoming more connected

Opportunities for growth

Case study: A nation of ever smaller households

INCOME AND EXPENDITURE

Today 2025: Disposable income stagnates as the cost of living rises

Despite low inflation most consumers remain concerned about the cost of living
Gen Z show the strongest will to splash out on apparel and footwear
Tomorrow 2040: Urbanisation fuels modest growth in disposable income
Wealth set to accumulate in the 50+ age group

Paris will remain the largest and most expensive consumer market
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Case study: France remains under the cloud of a cost-of-living crisis

LIFESTYLES
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Gen Z willing to pay more for quality and taste

Cost of living pressures push consumers towards value options
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/france-consumer-profile/report.
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