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Only 29 countries enjoy upgrades to their forecast outlook

Majority of countries witness downgrades as global uncertainty continues to take its toll
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China slowly unleashes pent up outbound tourism demand

India rail disaster raises safety fears as country gears up for G20

Paris 2024 Olympic and Paralympic Games cause controversy

UK: “ sick man of Europe” re-emerges with stubbornly high inflation
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Middle East and Africa ahead of the curve in tourism recovery

Speed of recovery slows as travel recalibrates to the “new normal”
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Global baseline outlook: Improved growth in an increasingly multi-speed global economy
Global inflation moderates only gradually as price pressures show signs of persistence
Real GDP annual growth forecasts and revisions from last quarter

ABOUT OUR INDUSTRY FORECAST MODEL

Euromonitor International and COVID-19: Forecasts and analysis
Travel COVID-19 data and reporting timeline

About Euromonitor International’s Travel Forecast Model

Travel Forecast Model applications

Growth decomposition explained

Significance and applications for growth decomposition

Key applications for Travel Forecast Model

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e« Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/travel-quarterly-statement-q2-2023/report.
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