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INTRODUCTION

Scope
Key findings
Key drivers affecting consumers in the Netherlands in 2025
How developments today shape the consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Prominence of Baby Boomers reflects an ageing population
Migration drives the population towards 19 million
High cholesterol despite an active population
Tomorrow 2040: Median age rises, leading to increased old-age dependency ratio
Immigration fuels growth as rapid ageing reshapes Dutch consumer demand
A highly urban, Randstad-centred market
Opportunities for growth
Case study: Royal FrieslandCampina aims to serve an ageing and diverse population

HOUSEHOLDS AND HOMES

Today 2025: Share of single person households is above regional and global averages
Solo living reshapes Dutch households, driving demand for convenience
A housing shortage grips a highly mortgaged market
Tomorrow 2040: Single person households to see by far the fastest growth
Household numbers rise as solo living grows
Digital banking and connectivity are near-universal
Opportunities for growth
Case study: Brabantia’s space-efficient household products suit smaller homes

INCOME AND EXPENDITURE

Today 2025: Disposable income gender gap remains large
Inflation and uneven cost pressures encourage Dutch consumer caution
Optimistic older consumers prioritise groceries, health and enjoying retirement
Tomorrow 2040: Wealth concentrating, while the urban/rural gap narrows
Wealth concentrates as the affluent tier doubles in size
Consumer spending grows to USD695 billion by 2040
Opportunities for growth
Case study: PostNL’s flexible part-time contracts accommodate varied working patterns

LIFESTYLES

Key findings of the consumer survey
Gen Z and Millennials most willing to pay more for high-quality household essentials
Private label and discounting define shopping
Measured sustainability and value
Dutch consumers show financial resilience, strong saving habits and cautious optimism
Low unemployment, flexible working and AI-driven reskilling are reshaping employment
Opportunities for growth

LIFESTYLES

Case study: Albert Heijn expands its private label portfolio

CONCLUSION

Key takeaways
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/netherlands-consumer-profile/report.


