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INTRODUCTION

Scope
Key findings
Key drivers affecting consumers in China in 2025
How developments today shape the consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Gen X leads as the largest consumer cohort
Generation X leads a shrinking, ageing population in 2025
Rising obesity and cholesterol drive a preventative health market
Tomorrow 2040: Old-age dependency doubles by 2040
Millennials become the dominant consumer cohort by 2040
Urbanisation accelerates as megacities reshape demand
Opportunities for growth
Case study: The silver economy moves from care to active ageing

HOUSEHOLDS AND HOMES

Today 2025: Share of households without children continues to rise
Household numbers grow as they shrink in size
Apartments dominate and with most households being owner-occupiers
Tomorrow 2040: Single-person households become the largest type by 2040
Household heads age, with a growing number being female women
Connectivity and smart homes reach near-saturation
Opportunities for growth
Case study: The instant retail war remakes the connected home

INCOME AND EXPENDITURE

Today 2025: Wealthy and affluent consumers increase and inflation remains low
Low inflation masks cautious, value-led spending
Generational spending priorities diverge
Tomorrow 2040: Shanghai leads in number of wealthy households
Urban Millennials and Gen X consumers hold peak income by 2040
Consumer expenditure to see strong by 2040, with services outpacing goods
Opportunities for growth
Case study: Gold and the rise of investment-led spending

LIFESTYLES

Key findings consumer survey
Millennials lead willingness to pay for quality and health
Value-seeking and emotional spending coexist
Sustainability moves from preference towards expectation
Financial optimism and skills anxiety shape work and saving
Having a job that allows for a strong work-life balance remains the top priority
Opportunities for growth

LIFESTYLES

Case study: Emotional value powers domestic brand champions

CONCLUSION

Key takeaways
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/china-consumer-profile/report.


