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INTRODUCTION

Scope
Key findings

TEAIN ASIA PACIFIC

Tea records the second largest growth in Asia Pacific between 2017 and 2022

Black tea remains dominant in Asia Pacific, but innovations observed in other types of tea
Tea has tended to trail the overall inflation rate

Commodity prices and labour costs remain challenges for tea players

Case study: The crisis in Darjeeling threatens one of the world’s premier teas

Rising disposable incomes offer opportunities for premiumisation in tea

Tea brands use retail e-commerce to promote their premium products

Wellbeing and its evolving meaning for Asia Pacific consumers provides opportunities for tea
Inflation further pushes demand towards calming and sleep-promoting functionalities in tea
Stress relief teas are part of a wider “anxiety economy”

Relaxation and sleep aids are top health claims in tea in Asia Pacific

Health functionalities such as mood, detox and beauty are also addressed by fruit/herbal tea
Immunity-boosting tea continues to remain relevant post-pandemic

Cold brew tea set to gain prominence as tea players expand offering for young consumers
Targeting young consumers is key to sustaining growth in tea

RTD TEAIN ASIA PACIFIC

RTD tea remains popular in Asia Pacific, due to consumers’ taste preferences

Tea prices at retail have risen but by less than the average grocery basket

Cold brew and sparkling RTD tea set to gain momentum in Asia Pacific

Saicho’s sparkling tea appeals to mindful drinking while catering to indulgence
Healthy ingredients in RTD tea still hold strong appeal to health-conscious consumers
Fruit flavours in RTD tea continue to shape product variants in Asia Pacific

RTD milk tea dominated by Japanese and Chinese brands in Asia Pacific

Minimal price change observed across top RTD milk tea brands in e-commerce

CONCLUSION

How to win in tea and ready-to drink tea in Asia Pacific
Key findings

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e« Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/changing-consumer-needs-and-opportunities-
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