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INTRODUCTION

Scope
Key findings

STATE OF PLAY: PREMIUM PET CARE IN AN INFLATIONARY WORLD

Inflationary effect and its impact on pet care
Pet humanisation supports demand for premium despite inflationary pressures
Appeal of premium attracts new launches and new players
Continuing appeal of premium beyond inflationary headwinds
Continued humanisation of pets to support demand of premium products
Value propositions are key to drive premiumisation

PREMIUM VALUE PROPOSITION THROUGH NUTRITION

Human health and wellness trend influences pet dietary choices
Communicating health benefits through product claims
Pet food brands communicate health-related value added
Life stage nutrition: Different feeds for different needs
Life stage nutrition offerings lend to a nuanced and differentiated product portfolio
Targeting specific needs through nutrition
Nutrition-driven value proposition can demonstrate a clear benefit

PREMIUM VALUE PROPOSITION THROUGH FORMATS

Global share of wet pet food increases despite higher prices compared to dry pet food
Retailers increase their offer of wet pet food
New forms of wet food processing are gaining momentum
Wet cat food is expected to grow faster than wet dog food
Humanisation drives innovation in wet food
A variety of formats can contribute to future growth

PREMIUM VALUE PROPOSITION THROUGH EXPERIENCES

Understanding the potential of retail channels in offering a premium experience
Convenience leads in enhancing consumer experience with subscription models
Experiential benefits help consumers find value behind premium tag
Pet shops and superstores invest in elevating in-store experience
Enhancing bonding experiences through treats
From sharing occasions to interactive experiences, offerings are becoming experiential
Human-pet bond a key component of premium experiential offerings

CONCLUSION

Looking ahead
Key findings

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
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of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/premiumisation-in-pet-care-inflation-and-
beyond/report.


