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INTRODUCTION

Snapshot of NPD activity across food and beverage categories in Australia

INNOVATION IN PACKAGED FOOD

New Asian brands and functional snacks launches lead NPD activity
High NPD activity offset by weak product retention

Key attributes: Health-focused claims shape packaged food innovation
Wellness and flavour at the core of new product development

INNOVATION IN ALCOHOLIC DRINKS

New product development is fuelled by better-for-you options and new flavours
Innovation activity slowed amid economic instability

Key attributes: Low calories, low sugar and low alcohol claims drive NPD
Smirnoff expands into RTDs with vodka Crush product range

INNOVATION IN SOFT DRINKS

Beverages with functional and premium ingredients drive new launches
New product launches captured a greater portion of category assortments
Key attributes: Hydration at the forefront of new product development
Australian brands focus on hydration and vitamin fortification

INNOVATION IN PET CARE

Pet humanisation boosts demand for high-quality targeted pet food offerings
Owners prioritising their pets’ health drives new product launches

Key attributes: Pet health and wellness are major priorities for the owners
Ivory Coat introduced new premium product line, Inspired by Raw

INNOVATION IN HOT DRINKS

Functional benefits and premium offers lead new hot drinks launches
New launches in coffee lost share, while tea NPDs remained stable
Key attributes: Functional benefits lead hot drinks attributes

The Australian market welcomes premium and speciality hot drinks

APPENDIX

Monitoring innovation for business growth
Passport Innovation: Methodology
Passport Innovation: What's covered?
Passport Innovation retailer coverage

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
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country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/innovation-food-and-beverage-in-
australia/report.

Page 3 of 3



