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INTRODUCTION

Snapshot of NPD activity across food and beverage categories in Mexico

INNOVATION IN PACKAGED FOOD

Sweet biscuits lead innovation within packaged food
New product launches in ice cream boosted by flavour innovation
Key attributes: Rising consumer awareness of health reflected in claims

Case study: Oreo launches new Mexican line as part of localisation strategy

INNOVATION IN ALCOHOLIC DRINKS
Spirits lead in NPD activity, while RTDs offer potential for growth

New spirits gain share in category assortment
Key attributes: Consumers gravitate to unique and modern flavours
Case study: Flavour innovation and premium offering drive NPDs in alcoholic drinks

INNOVATION IN PET CARE

Pet humanisation and rise in cat ownership boost new product development
High launch activity, low staying power for new pet food launches in Mexico
Key attributes: Desire for pet wellbeing boosts health claims in new products
Case study: Pet snacks with functional benefits appeal to pet owners

INNOVATION IN HOT DRINKS

New instant coffee flavours and herbal tea blends drive innovation

INNOVATION IN HOT DRINKS

New tea launches gain share in the assortment, with coffee showing stability

INNOVATION IN HOT DRINKS

Key attributes: Functionality and no sugar claims lead in hot drinks
Case study: Café Vuela targets premium coffee lovers

INNOVATION IN SOFT DRINKS

Demand for functional beverages fuels NPD in soft drinks

Bottled water NPDs gain share in assortment, while juice and energy drinks struggle
Key attributes: Functional and fortified are top claims with further growth potential
Case study: Vitamin-fortified electrolyte drink offers advanced hydration

APPENDIX

Monitoring Innovation for business growth
Passport Innovation: Methodology
Passport Innovation: What's covered?
Passport Innovation retailer coverage

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
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of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/innovation-food-and-beverage-in-
mexico/report.
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