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INTRODUCTION

Snapshot of NPD activity across food and beverage categories in Italy

INNOVATION IN PACKAGED FOOD

The dualism of health and indulgence shapes NPD in Italy
Meat and seafood substitutes’ rising popularity presents potential for investment
Key attributes: High retention rates for products featuring top health claims
Sweet treats are taking the spotlight in product innovation

INNOVATION IN PET CARE

Brand renovation is at the forefront of pet food producers’ strategies
Retention rates in pet food are high, in the context of a decline in new product launches
Key attributes: Top health claims increasingly shape buying behaviour
Natural and functional snacks support pet relaxation

INNOVATION IN SOFT DRINKS

NPD is fuelled by better-for-you beverages made with natural ingredients
Innovation momentum concentrated in smaller soft drinks categories
Key attributes: Wider application of low/no sugar claims foreseen owing to sugar tax
Hydration and fortified offerings at forefront of innovation

INNOVATION IN HOT DRINKS

Functional, health-orientated claims lead tea innovation
Hot drinks innovation steady, but coffee retention lags
Key attributes: Wellness-led innovation shapes top attributes in tea
Leading hot drinks brands launch new premium and functional products

INNOVATION IN ALCOHOLIC DRINKS

Ongoing mixology trend boosts new and sub-brand launches in spirits
Spirits lead in launch numbers but lag in NPD share
Key attributes: Recyclability and organic claims lead sustainability trends
Ginnastic Gin attracts young consumers with modern branding

APPENDIX

Monitoring Innovation for business growth
Passport Innovation: Methodology
Passport Innovation: What’s covered?
Passport Innovation retailer coverage

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
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country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/innovation-food-and-beverage-in-italy/report.


