
Page 1 of 3



Page 2 of 3

INTRODUCTION

Scope
Key findings

REGIONAL OVERVIEW

Middle East and Africa has further potential in cigarettes
Alternatives to cigarettes to offer more opportunities with wider distribution
2024 is expected to start an acceleration in cigarettes growth after resolving import issues
After growing rapidly from a small base, vapes and heated tobacco will stabilise at 15% growth
Countries with strong smoking cultures require stable imports to maintain cigarette volumes
The landscape of alternative tobacco products is shaped by local regulations
Shift to e-vapour products and illicit trade pose a threat to cigarettes volume
E-vapour products in the Middle East and Africa are benefiting from flexible regulations
Diverse products and strong distribution contribute to cigarettes’ success in the region
The pandemic and new regulations slowed down cigarettes’ growth in certain markets
E-vapour products are benefiting from their variety and consumers shifting from cigarettes
Changing regulations impact the growth of e-vapour products and heated tobacco
Channels dominated by illicit cigarettes offer limited opportunities for legal cigarette
Traditional channels dominates the scene while few countries venture into new channels
E-vapour products specialist stores are sprouting across the region
E-commerce comes into focus as a channel for great potential growth for alternative tobacco

LEADING COMPANIES AND BRANDS

Cigarettes market in each country is dominated by a few companies, mostly international
An Egyptian company Eastern Co is successfully playing along with four global giants
Most of top companies found their niche in few markets with the right offering
Cleopatra by Eastern Co is holding top position while international brands are more volatile
Philip Morris is leading heated tobacco while BAT is dominating within e-vapour products

FORECAST PROJECTIONS

Egypt will continue to grow in cigarettes due to strong smoking tradition
High-tar cigarettes in Algeria and premium cigarettes in the UAE will be on demand
Saudi Arabia will continue witnessing active shift from cigarettes to alternatives
Egypt and South Africa are set to grow in tobacco alternatives, if future regulations allow it

COUNTRY SNAPSHOTS

Algeria: Market Context
Algeria: Competitive and Retail Landscape
Egypt: Market Context
Egypt: Competitive and Retail Landscape
Israel: Market Context
Israel: Competitive and Retail Landscape
Morocco: Market Context
Morocco: Competitive and Retail Landscape
Nigeria: Market Context
Nigeria: Competitive and Retail Landscape
Saudi Arabia: Market Context
Saudi Arabia: Competitive and Retail Landscape
South Africa: Market Context
South Africa: Competitive and Retail Landscape
Tunisia: Market Context
Tunisia: Competitive and Retail Landscape
United Arab Emirates: Market Context
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United Arab Emirates: Competitive and Retail Landscape

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/cigarettes-and-alternative-nicotine-products-in-
middle-east-and-africa/report.


