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INTRODUCTION

Scope
Executive summary

STATE OF PLAY
Merger of Firmenich and DSM multiplied the strengths of global leaders

Vitamin market turbulence impacts company performance

Vitamins transformation programme is to cut the costs

dsm-firmenich is investing in the development of technological hubs across the world
Sustainability as a driving force of the company

Bulk sales of ingredients in soft drinks pave the way for healthier options

PERFUMERY & BEAUTY

Fragrances are driving the Perfumery & beauty business

Reinforcement of fragrances development in Europe compensates losses in the US
dsm-firmenich uses Al to increase personalisation in fragrances

dsm-firmenich is expanding in China developing localised fragrance production

TASTE, TEXTURE & HEALTH

Growth of enzymes and cultures mitigated by decline in vitamins and yeast extracts
Company is investing in sustainable dairy and prolonging shelf life of healthy yoghurts
Aspiring to the 14th Sustainable Development Goal - Life Below Water

The focus is on innovations in alternative proteins

dsm-firmenich’s developments in natural, healthy and functional ingredients

HEALTH, NUTRITION & CARE

Health, nutrition & care overview

Developments in milk formula on the Chinese market

Strategic partnership to develop botanicals production

Acquisition of Adare Biome reinforces company’s position in the digestive health space

ANIMAL NUTRITION & HEALTH

Animal Nutrition & Health (ANH) separation following weak 2023 performance

The company is planning to keep the Bovaer and Veramaris brands

KEY FINDINGS

dsm-firmenich is responding rapidly and extensively to current market challenges
Key findings

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
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country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/dsm-firmenich-ag-in-ingredients/report.
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