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INTRODUCTION

Key findings

Forecast sales of consumers electronics driven by premium models
New technology is the key driver in consumer electronics growth
Top five trends in consumer electronics

PROFITABILITY OVER MARKET SHARE

Change in business strategy as companies seek profits over market share gain
No cheap Apple as profit takes precedence over revenue growth with its premium strategy
Higher profits to combat slowing consumer demand

INVESTMENT IN R&D TO DRIVE INNOVATION

Spending on innovations for differentiators to drive brand loyalty and profit margin
TCL banking on innovations to improve its brand image

Innovation will drive sales despite dampened consumer sentiment

AFFORDABLE INDULGENCES AMIDST ECONOMIC UNCERTAINTY

Economic uncertainty dampened consumer’s sentiment

Sales of lower-priced products such as smart wearables are still poised to remain robust
Fire- Boltt’'s proposition of affordable tech proved to be a hit with Indian consumers
Affordable tech will be popular with consumers from emerging markets

Al INTEGRATION FOR PERSONALISATION

Al integration to improve user experience

Revitalising the laptops market with Al

Nothing brings Al to improve customer service and experience

Al can forge a stronger bond between the customer and the company

CUSTOMISATION AS DIFFERENTIATOR

Customisation increases customer engagement and builds brand loyalty

boAt offers a myriad of personalisation options at low prices

Framework laptops offer customisation and ease of upgrades

Customisation can drive loyalty as consumers become more entrenched with the brand

CONCLUSION

Future impact
Top trends

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

Page 2 of 3



For more information on this report, further enquiries can be directed via this link www.euromonitor.com/top-trends-in-consumer-electronics/report.
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