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INTRODUCTION

Why read this report?
Key findings

THE DRIVERS OF PACKAGED FOOD GROWTH

Introduction: The drivers of packaged food growth

What drives demand growth in packaged food?

Population is the most predictable driver, soft drivers are the least

Habit persistence exerts a stabilising effect on long-term growth patterns
How important a role do the drivers each play by category?

POPULATION AND DEMOGRAPHICS

Population is the most stable growth driver for packaged food

Children’s food categories face a tough demographic outlook

Permanently low fertility rates will re-shape many aspects of the food industry
The older population, meanwhile, is swelling in size

Children’s categories are re-invented to appeal to older demographics
Population growth will present a challenge for volumes indefinitely

GDP AND PERSONAL INCOME

Ice cream and baby food are most reliant on rising personal incomes for growth
Snack foods are noticeably more income-elastic than the other categories of food
This places snacks at highest risk from future recessions

More of future income increases will go towards food than was historically the case
Where does the untapped volume potential for packaged food exist?

PRICES AND PREMIUMISATION

Prices are increasing, putting pressure on premiumisation as a growth driver
Map: Price elasticity of packaged food by country

The impact of rising prices does not fall equally

Commodity price growth will continue in many industries

Product innovation is becoming harder in this new cost environment

Luxury spending will be mostly protected from rising food costs

SOFT DRIVERS

Soft drivers are the most susceptible to sudden shifts

Healthy eating trends are among the more predictable soft drivers

The looming possibility of mass GLP-1 adoption could significantly shift eating habits
“Ultra-processed foods” (UPFs) could move the lifestyle trends or legislative needle
TikTok and the collapse of the traditional trend cycle

FINAL THOUGHTS

Recommendations/opportunities for growth

UNPACKING THE DRIVERS OF GLOBAL PACKAGED FOOD DEMAND

Euromonitor’s research spans 210 countries and 99.9% of the world’s consumers

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
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a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/unpacking-the-drivers-of-global-packaged-
food-demand/report.
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