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INTRODUCTION

Scope

Key findings

Key drivers affecting consumers in Vietnam in 2023

How developments today shape the consumer of tomorrow

POPULATION AND SOCIETY

Today 2023: Declining birth rates limiting overall population growth

Today: Nearly one in four Vietnamese are under the age of 14

Unhealthy diets result in raised cholesterol levels among Vietnamese

Tomorrow 2040: Despite rising retirement age, old-age dependency ratio to increase
Tomorrow: Millennials’ market influence to become significant owing to their size

Ho Chi Minh City to remain Vietham’s economic hub

Opportunities for growth

Case Study: MindX expands its nationwide edtech opportunities

HOUSEHOLDS AND HOMES

Today 2023: Single-person households experiencing rapid growth as birth rates decline
Today: Traditional family lifestyles maintain dominance of households with children
Majority of Viethamese are the owners of their homes

Tomorrow 2040: Internet connectivity to become universal throughout Vietnam
Tomorrow: Traditional gender roles will continue to shape household dynamics

Rapid digitisation will ensure greater technological innovation and convenience
Opportunities for growth

Case Study: Luxstay making inbounds into local tourism industry

INCOME AND EXPENDITURE

Today 2023: Middle class expansion stagnates as economic growth is restricted

Today: Inflation slightly subdued, but remains elevated compared to previous years
Financial literacy increasing as unbanked population continues to shrink

Tomorrow 2040: Sustained economic growth will support the expanding middle class
Tomorrow: Wealth management supports greater financial security

Ho Chi Minh City to remain an economic hub owing to high consumer expenditure
Opportunities for growth

Case Study: Finhay supporting wealth management by encouraging financial investments

LIFESTYLES

Key findings consumer survey

Financial security supports millennials’ willingness to pay premium prices for goods
Cost-conscious consumers showing greater willingness for private label
Vietnamese actively trying to reduce effects of climate change in their country
Saving mindset ensures confidence in financial ability

Upskilling and further education strong enablers for career development
Opportunities for growth

LIFESTYLES

Case Study: The 31 champions a holistic approach to sustainable lifestyles

CONCLUSION

Key takeaways
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/vietnam-consumer-profile/report.
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