m Euromonitor
International

Consumer Loyalty in Sports

November 2024

Table of Contents

Page 1 of 2



Understanding consumer loyalty in rapidly evolving sport industry
Key findings

INTRODUCTION

What is customer loyalty and how is it evolving?
Customer loyalty in 2024
Professional sports industry by key figures

PIVOTING ON EMOTIONAL CONNECTION

Emotional connection at the core of sports loyalty

Key elements to understand emotional loyalty in sports

Core principles of effective loyalty translated into sports

Savannah Bananas and building loyalty through fan experience

AC Milan expanding fan engagement beyond sports with Roc Nation

ENHANCED SEGMENTATION AND PERSONALISATION

Benefits of building loyalty in sports

Loyalty strategy success depends on values and preferences of sport consumers
Consumer data can activate different types of loyalty programmes

Mutual rewards of gamification with the Sacramento Kings’ Royalty Pass

Power of personalisation with NBA ID

NEW TYPES OF FAN AND NEXTGEN LOYALTY

Sport loyalty drivers: how does NextGen fan attraction and retention work?
Understanding and leveraging the NextGen loyalty drivers

Offering loyalty programmes which cater to both traditional and modern fans
Digital reach: a fan engagement and loyalty indicator

Socios.com and blockchain-based reward systems

US Soccer Insiders, the ultimate soccer fan experience in the US

CONCLUSION

Recommendations
Evolution of sport loyalty
Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/consumer-loyalty-in-sports/report.
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