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TOP FIVE TRENDS IN LOYALTY

Our expert’s view of Loyalty in 2026
Top five trends uncovered

INTRODUCTION

Key facts to share
Top five trends in Loyalty

LOYALGENTIC

From business-centric to member-first: Loyalty agents as the new interface
In an agent-first world, loyalty turns efficiency into connection
A new battleground: Consumer and brand loyalty agents negotiating in real time
Expedia’s partnership with Perplexity turns conversations into loyalty journeys
Sparky brings exclusive benefits to Walmart’s new customer touchpoint
Opportunities to strengthen emotional bonds beyond agent automation

LOYALTY AS A WELLNESS JOURNEY

Wellness redefines loyalty and sets stage for lifestyle-driven engagement
Wellness shifts financial ROI to emotional ROI
A shared, personalised journey to wellbeing
Turning wellness priorities into an ecosystem of loyalty touchpoints
FamilyMart creates a health dashboard combining e-receipts and frictionless tracking
Vitality subscription programme builds better habits with AI-powered loyalty
Opportunity to turn rewards into lifestyle - hard to leave, easy to love

THE POWER OF CHOICE-BASED REWARDS

Reimagining rewards redemption as “consumer sovereignty”
Flexible redemptions emerge as a value recalibration
The need for “guided choice” - implications for companies
Alaska Airlines: Choice as a value multiplier and behavioural activator
Cross-border loyalty: How UOB redefined redemption utility
Customer-centric evolution: The only way forward

MICRO CONTENT, MACRO LOYALTY

Short-form video and livestreaming demand new approaches to loyalty
Fun first, loyalty follows: Olive Young’s Gen Z playbook
Attention economy in motion: From views to value to loyalty
Loyalty in a blink: The power of six seconds in micro dramas
Taobao Live ( DianTao ) micro dramas: Earn while you watch
NiceDrama: Turning screen time into PayPal rewards
Japan’s Tokyu x Ponta Points: Micro drama unlocks new loyalty activation pathway
From attention to engagement: Driving loyalty in the attention economy

LOYALTY FOR THE HIGH-NET-WORTH CONSUMER

Leveraging the luxury segment to reposition loyalty strategy
Asia: Frontier of the affluent
Winning the high-net-worth loyalty stakes: Banks take the lead
Kotak Solitaire: High activation equates to high returns
Explora Club: Tapping into the premium travel segment
High-net-worth consumers demand a different loyalty playbook

CONCLUSION

Future implications
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Opportunities for growth

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/top-five-trends-in-loyalty-2026/report.


