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Why read this report?
Key findings

INTRODUCTION

Understanding today’s beauty consumer: Focus on wellness and digital influence

HOW CONSUMERS VIEW BEAUTY ROUTINES IN 2024

Beauty routine importance for life satisfaction and overall wellbeing
Consumers balancing at-home convenience with salon expertise
Home beauty routines win on affordability, salon treatments win for results
Generational choices shape beauty routines for hair care and skin care procedures

HOLISTIC BEAUTY AND ETHICAL CHOICES

Beauty consumer type: Holistic Beauty Enthusiasts
Holistic Beauty Consumers show a strong preference for premium options
Ingredient-led beauty: All-natural products and transparency as core values
Younger generations lead in eco-friendly product choices

EMBRACING INCLUSIVITY IN BEAUTY

Beauty consumer type: Inclusive beauty champion
In-store channels appeal to Inclusive Beauty Champions
Purchasing decisions in the inclusive beauty market are driven by trust
Universal importance of skin tone

BEAUTY SHOPPING IN 2024

Gen Z is influenced by digital media, while Millennials rely on medical professionals
Shopping for colour cosmetics products in 2024
Shopping for skin care products in 2024
Shopping for hair care products in 2024
Shopping for fragrances products in 2024

ABOUT OUR RESEARCH

Why is Euromonitor’s consumer insights data unique?
Overview of Voice of the Consumer: Beauty Survey
Voice of the Consumer: Beauty consumer types 2024

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/voice-of-the-consumer-beauty-survey-2024-
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