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INTRODUCTION

Summary 1 innovation in consumer health
Passport Innovation: What’s covered?
Key findings
Consumer health innovation overview by country
Consumer health innovation overview by category
Consumer health innovation overview by retailer
Amid creeping industry conservatism, Nestlé and Haleon make bets on still-emerging trends
Top three innovation trends in consumer health

THE NEW CLASS OF GLP-1 SUPPORT/BOOSTING PRODUCTS

The new class of GLP-1 support/boosting products
The dizzying rise of GLP-1 support/boosting products in 2024 presages future innovation
US sub-brands lead the emerging market for GLP-1 support/boosting products
Supergut’s speedy innovation gives the company a head start in the GLP-1 booster market

THE RISE OF NOVEL AND ON-THE-GO FORMATS

The rise of novel and on-the-go formats
Steady growth in the long tail of formats points the way toward strategic brand expansions
Startups and industry leaders both experiment with novel forms to avoid commoditisation
Equazen’s jelly line melds quality ingredients with a format that attracts paediatric users

DEVELOPMENTS IN HEALTHY AGEING AND LONGEVITY

Developments in healthy ageing and longevity
Cellular health claims rising in all regions
Key players in the longevity marketplace are innovating around ingredients and positioning
Bayer’s One-A-Day marks the entry of the consumer health leaders into cellular health

RECOMMENDATIONS: HOW TO WIN

Recommendations: How to win

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/product-innovation-in-consumer-health/report.


