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TOP FIVE TRENDS IN STAPLE FOODS

Our expert’s view of staple foods in 2025
Key findings

INTRODUCTION

Health positioning is key as volume growth becomes ever harder
Top five trends in staple foods
Top five trends uncovered

AFFORDABILITY REMAINS THE PRIORITY

Shoppers remain affordable staple-seekers as prices (still) increase
Save Mart launches the “Right By You” affordability promise
All opportunities must be seen through the ongoing pricing challenge

ULTRA-PROCESSED FOOD CONCERN GROWS

More avoid UPFs as regulatory environment set to tighten
Showing and telling ingredients for breakfast
Concern opens up opportunities for non-processed

POPULATION CRUNCH HITS THE FUTURE

Fertility rate fall forecasts that staple foods demand will decrease
Angulas Aguinaga launches Krissia to target growing senior population
Growth will become harder and require shifts in strategy

GLP-1 WEIGHS HEAVILY ON DEMAND

Food shrinks as GLP-1 use grows
ProTEGO™ Smart Noodles seek to meet GLP-1 users’ needs
Adaptation is vital as numbers of GLP-1 drug users grow

COOKING BECOMES LESS COMMON

Cooking declines as other options proliferate
Flourish extends to instant cake for (protein-boosted) breakfast
Convenience and quick availability are becoming essential for growth

CONCLUSION

Future implications
Opportunities for growth

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/top-five-trends-in-staple-foods/report.


