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Our expert’s view of hot drinks in 2025
Key findings

INTRODUCTION

The hot drinks industry in an era of perpetually high prices
Top five trends in hot drinks
Top five trends uncovered

HIGH PRICES, FRUSTRATED CONSUMERS

Input costs will remain a major problem for the industry in 2025
Consumer anger about price levels will take a long time to dissipate
Additional price rises will have larger impacts on volumes than in the past
Stop & Shop highlights its affordable but premium new line of coffee

High prices levels, unhappy consumers, and the challenge of 2025

THE NARROWING PREMIUMISATION WINDOW

Premiumisation is becoming harder but is by no means impossible

The three core paths to premiumisation in 2025

A stressful 2025 will demand hot drinks products that provides bursts of joy
Republic of Tea leverages multiple premium attributes

Premiumisation may be challenging, but it remains of great importance

WELLNESS IN A CHAOTIC WORLD

Wellness spending gains a greater share of discretionary consumer spending
Ultra-processed foods: How will hot drinks be affected by the backlash?

Hot drinks in the age of Ozempic

Golden Milk responds to demographic shifts in wellness needs

Wellness is becoming more and more important to hot drinks

EFFICIENCY DISRUPTS THE ROLE OF FOODSERVICE

The coffee shop is becoming a place where drinks are made, not consumed
China is increasingly the source of global industry growth and trends

Will the loneliness epidemic slow the spread of this new model?

Cofe+ delivers coffee on the go without human intervention

Technology is disrupting the coffee shop, and the industry will have to adapt

AFFORDABLE SUSTAINABILITY

Making sustainability work in a budget-conscious era

Doubling up: Premiumisation through sustainability plus something else
Alternatives continue to grow but they remains small slivers of the total market
2050 Coffee educates consumers, while offering quality

Becoming more challenging has not made sustainability less important

CONCLUSION

Future implications
Challenges and opportunities in 2025

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
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a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/top-five-trends-in-hot-drinks/report.
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