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EXECUTIVE SUMMARY
Why read this report?

INTRODUCTION

Customer-centric approach and technology advances to foster growth
Key findings

MARKET PERFORMANCE

Industry sales performance in 2024, 2025 and 2029

Professionals expect strong performance from e-commerce and discounters
Online consumer engagement fosters brand awareness and loyalty

Online and offline channels growth, fostering digital commerce advances

BUSINESS STRATEGY

Financial growth and brand recognition are top business priorities worldwide
Long-term strategies for new growth paths

Corporate development areas in coming 12 months

Inflation and raw materials costs prompted business adaptation

Case study: NotCo applying Al to explore new markets

Improved portfolio and customer experience to reach financial goals

DIGITAL TRENDS AND INVESTMENT

Artificial intelligence and Generative Al to be explored in business operations

Data security concerns, lack of budget or knowledge are considered main limitations
Case study: IHG employs Gen Al to improve customer experience

Tech development continuously applied to customer-centric approach

INNOVATION

Consumer values and tech solutions in innovation spotlight in 2024
Consumer-centric and higher added-value approach in product launches
Funding, talent and corporate structure hinder innovation initiatives

Online client communication as globally preferred strategy

Case study: Natura&Co driving inclusive innovation for diverse skin tones
Formulations, customer experiences and marketing campaigns promote innovation

ABOUT VOICE OF THE INDUSTRY

Voice of the Industry: Coverage and respondents’ profile

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/voice-of-the-industry-global-results-
2024/report.
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