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EXECUTIVE SUMMARY

Why read this report?
Key findings

INTRODUCTION

A snapshot of the global digital shopper in 2025
Leveraging the Retail Reinvention Framework to reach the digital shopper

TREND 1: CHEAP CLICKS

Consumers actively explore low-cost platforms when seeking budget-stretching options
Temu is reshaping the online landscape and consumer expectations

Retailers are adapting strategies amid low-cost market disruption

Zalando revamps off-price solutions tailored to value-conscious shoppers

Amazon launches its own online “discount store” to stave off Temu and Shein

H&M focuses on enhancing consumer experience amid pressure from Shein

The growing popularity of low-budget platforms forces other retailers to adapt

TREND 2: SOCIAL SHOPIFICATION

Consumers increasingly view social media platforms as places to shop

Social media platforms are making their sites more shoppable
ByteDance-owned platforms have revolutionised social commerce

Fast fashion giant Zara see sales spike in China thanks to Douyin livestreams
YouTube encourages Indian content creators to embed shoppable content
YouTube partners with Instacart on shoppable ads in the US

Social media platforms have the upper hand in their tug of war with brands

TREND 3: SOCIAL TRUST

Consumers no longer view influencers as the most authentic information source

Social media marketing adds value but cannot replace authentic human interaction
Retailers are leveraging micro-influencers to boost transparency on social media

Asos is redefining fashion marketing through micro-influencer strategy

Sephora Squad programme delivers strong results for both influencers and the brand
Halfdays targets women in sports via niche influencers, showcasing authentic advocacy
High-value engagement matters more than number of followers when building trust

TREND 4: SHOPPABLE STREAMS

Immersive video content has transformed e-commerce

Shoppable videos are helping to power livestreaming’s sales growth

Brands are increasingly integrating video commerce into their own digital platforms
Amazon launches own shoppable channel on its Prime Video streaming service
JD.com introduces lifelike virtual avatars on its livestreaming platform

Victoria Beckham unveils shoppable videos on her brand’s website and social channels
Consumers now expect brands to offer immersive video content

TREND 5: AGENTIC COMMERCE

Consumer expectations of greater personalisation becoming more feasible with GenAl
Retailers and others are investing in GenAl -powered agents to deliver personalisation
Retailers such as Walmart are building Al-powered assistants to enhance online experience
Perplexity’s Al shopping assistant takes aim at Amazon and Google Shopping

GenAl -powered agents present new opportunities - and risks

CONCLUSION
Opportunities for growth
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/top-five-digital-shopper-trends-in-2025/report.
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