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EXECUTIVE SUMMARY
Why read this report?

EXECUTIVE SUMMARY
Key findings

INTRODUCTION

H ealth-conscious consumers in Asia actively seek out health information and deals
Health information sources’ influence and level of impact to consumers vary
Two paths shape how consumers seek information and make purchases

SYMPTOM-DRIVEN PATH TO PURCHASE

The symptom-driven path begins with symptoms but favours familiar brands

Familiar brands drive OTC choices; expanding brand awareness is key in Asia Pacific
OTC brands use innovative marketing to enhance emotional connections and brand recall
Drewell’s sleep-themed Esports campaign resonate with gamers in Japan

More creative branding campaigns to strengthen brand recall

Integrating products into diverse scenarios empowers brands to meet specific needs
Yunnan Baiyao analgesics’ embedded brand messaging in multi-use scenarios

LONG-TERM HEALTH MANAGEMENT PATH TO PURCHASE

Consumers with health goals are receptive to information but require credible content
Consumers’ trust in different information sources is evolving in the digital age
Swisse’s winning formula in China: A multi-layered strategy to influence consumers
Connecting product functionality with holistic health goals unlocks opportunities
GRN+’s diverse portfolio targeting weight-loss goal reinforced its market position

PURCHASE CHANNEL: PREFERENCE

What additional values are consumers seeking in health products channels?
Demand for 24/7 service, fast and on-demand availability is reshaping the market
iHerb makes health products easily accessible in Asia via cross-border platforms
Olive Young introduced “Health+” function, enabling customised recommendation

CONCLUSION

Recommendations/opportunities for growth
Evolution of consumer journey in health products in Asia
Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/new-consumer-journey-in-health-products-in-

asia/report.
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