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EXECUTIVE SUMMARY

Why read this report?
Key findings

INTRODUCTION

GenAl enables brands to deliver better personalised customer experiences
Experience More megatrend revitalised by GenAl : Creative, fun and curated
Real life resonates with growing interest in personalised, immersive and authentic

Experience More: Global force, with strong value potential in experience-seeking APAC

GENAI ELEVATES THE CUSTOMER EXPERIENCE BRINGING BRANDS TO LIFE

GenAl breathes new life into brand experiences yet authenticity is paramount
Consumers still want to keep it real and have fun shopping experiences

H&M wows Gen Z with the future of retail - immersive, social and hyper-connected
The Shoe Mirror brings AR to the streets mixing ads with D2C seamless experiences

GENAIBOOSTS ENHANCED PRODUCT ENGAGEMENT

GenAl : Strategic innovation goal for new product development - blending values/tech
Rapid roll out and adoption of GenAl as intuitive, easy and cost-effective

Oceané hyper-personalisation with AR/Al virtual try-on: New battleground for CX
Coca-Cola mixes Al with human ingenuity for innovation and renovation

GENAI CREATES NEW BRAND MOMENTS FOR LASTING ENGAGEMENT

GenAl injects fresh impetus into brand marketing, communities and loyalty

Creativity on fire as GenAl accelerates new brand engagements

Gymshark and D2C communities leverage real-time Al insights for deeper engagement
Delta Airlines’s Al concierge drives loyalty and value to customers through partnership

MEETING CONSUMER NEEDS IN ANEW A-FIRST WORLD

Meet the Al-first consumers of the future looking for new experiences

Al-first products, services and solutions require a responsible approach

OpenAl releases Al agent, Operator, marking a gamechanger for commerce and CX
Nvidia’s open-source models democratise physical GenAl lowering barriers to entry

CONCLUSION

Recommendations/Opportunities for growth

Living with Al drives hyper-personalised customer experiences that amaze and wow
Evolution of Experience More with GenAl

Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
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trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/megatrends-experience-more-with-genai-for-
value-creation/report.
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