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A travel recovery boosts retail, but foodservice and snacks dynamics pose challenges

STATE OF THE INDUSTRY

Global retail sales record subdued but positive growth in 2024

E-commerce powers global retail sales gains in 2024

Offline retail struggles as consumers continue to limit discretionary spending
The global retail sector’s centre of gravity shifts towards Asia Pacific

Concerned about price increases, consumers are rethinking their retail spending

COMPANIES

E-commerce marketplace operators dominate the top of 2024’s retail rankings
Online marketplaces now account for the lion’s share of retail sales growth
Consolidation in the retail industry increases

FUTURE OUTLOOK

2025 will mark a watershed moment for retail e-commerce

In 2029, China is expected to surpass the US as the world’s foremost retail market
With e-commerce in the ascendant, the outlook for offline retail is restrained

Asia Pacific will be in the driver’s seat of global retail for years to come

CONCLUSION

Amidst uncertainty, e-commerce and Asia Pacific consumers are lifting retail sales
Opportunities for growth

Our expert’s view of retail by 2029

APPENDIX

Retail sales by channel in 2024
About Euromonitor’s Syndicated Channels Research

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-world-market-for-retail/report.
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