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Our expert’s view of Consumer Insights in 2025
Key findings

INTRODUCTION

Crossroads of uncertainty: Financial decline, political unrest and the pursuit of ease
Top five trends in Consumer Lifestyles
Top five trends uncovered

NAVIGATING THE “WHAT’S NEXT?” MINDSET

Global turbulence sparks consumers’ uncertainty
Taco Bell’s new app helps customers tailor their orders to a specific budget
Swiggy and HDFC: Unlocking growth through co-branded credit innovation

NAVIGATING THE “WHAT’S NEXT?” MINDSET

Unlocking growth opportunities through segmentation

EVOLVING LOYALTY AMONG THE SCEPTICAL CONSUMERS

Navigating loyalty challenges through meeting consumer values
Lidl joins forces with Disney to boost loyalty and customer perks
Lookfantastic debuts in physical retail to offer its customers an enriched experience
Growth opportunities in shifting loyalty: Trust, value and strategic partnerships

ERODING REAL-LIFE CONNECTIONS

Shifting towards online: Eroding real world connections
Cross-platform e ngagement: The Fediverse and Meta's Threads integration
Meta Horizon Workrooms: R emote o ffice r eimagined
Opportunities in the digitalisation era lie in combination

AI-POWERED DECISION DETOX

GenAI is revolutionising consumer decision-making
Burberry’s AI-driven chatbots provides personalised recommendations and styling tips
Ask Layla: Taking traveller personalisation and marketing to a new level with GenAI
Opportunities lie in simplifying the path to purchase with GenAI

LUXURY REIMAGINED

Reinventing luxury by converging style and purpose
Patagonia’s positioning as sustainable luxury: “Buy Less, Demand More”
Remedy Place launched as world-first social wellness club with human connection at its core
Unlocking luxury opportunities in everyday value

CONCLUSION

Our expert’s view of Consumer Insights in 2025
Future implications
Opportunities for growth
Overview of Voice of the Consumer: Lifestyles Survey

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:
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Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/voice-of-the-consumer-lifestyles-survey-2025-
key-insights/report.


