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THE WORLD MARKET FOR CONSUMER FOODSERVICE

Our expert’s view of Consumer Foodservice in 2026

THE WORLD MARKET FOR CONSUMER FOODSERVICE

Consumer Foodservice snapshot
Key findings

INTRODUCTION

Consumer foodservice recovery plateaus as discretionary spending is stressed
Top five trends in Consumer Foodservice
Top five trends uncovered
Drivers of consumer markets and impact on Consumer Foodservice
Adjacent industries and how they impact Consumer Foodservice

STATE OF THE INDUSTRY

Foodservice moves past pandemic recovery and into permacrisis
North America and Europe account for 47% of global foodservice spending
Chained limited-service expansion thrives despite geopolitical fragmentation
All eyes on Asia Pacific as local consumer confidence warms
One in five dollars of foodservice globally now fulfilled through delivery

LEADING COMPANIES AND BRANDS

McDonald’s fighting on multiple fronts as chicken and coffee competition surges
The plateau is fast-approaching for coffee and tea specialist growth in China
Brand share proving fleeting as younger generations gain spending power
Online delivery fulfilment market slowly consolidating

FUTURE OUTLOOK

Future spending on foodservice resilient while limited-service and cafés grow share
Fierce competition ahead for chained players in home as well as growth markets
Limited-service quickly closing gap on full-service’s dominance

CONCLUSION

SWOT analysis
Opportunities for growth

APPENDIX

Scope

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
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country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-world-market-for-consumer-
foodservice/report.


