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Our expert’s view of beauty and personal care in 2025
Beauty and personal care snapshot

EXECUTIVE SUMMARY
Key findings

INTRODUCTION

Key facts to share

Top five trends in beauty and personal care in 2025

Top five trends uncovered

Drivers of consumer markets and impact on beauty and personal care
Adjacent industries and how they impact beauty and personal care

STATE OF THE INDUSTRY

2024 growth slows in value, accelerates in volume, signalling rising price sensitivity
Dermocosmetics and sun care grow, fuelled by shifting consumer priorities

Amid economic uncertainty, consumers reallocate their budget or seek small luxuries
Consumers became more sophisticated and trust science-backed dermocosmetics

COMPANIES AND PRODUCTS

L’Oréal strengthens its lead, while other players recalibrate amid softening demand
Market concentration among top players remains stable, but brand loyalty weakens
Dermocosmetics and affordable beauty companies see gains over the review period
Body wash and sun care gain momentum through innovative functional claims
Sustainability claims drive growth, but its price premium faces pressure

CHANNELS

Offline retailers adopt new strategies to stay competitive amid strong e-commerce growth
Strong local players are reshaping e-commerce while Amazon maintains its lead

FUTURE OUTLOOK

Sun care is forecast to expand further, driven by heightened awareness and innovation
US is projected to lead global beauty growth, while China faces a period of low expansion
Fragrances will drive the largest share of future growth, while skin care remains as anchor
Category growth will be shaped by distinct structural drivers over the coming years
High-potential unmet demand lies across Middle East and Africa and Asia Pacific

CONCLUSION

Innovation and consumer expansion create opportunities, but macro risks persist
Recommendations and opportunities for growth to 2029

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
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trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-world-market-for-beauty-and-personal-
care/report.
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