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EXECUTIVE SUMMARY

Why read this report?
Key findings

INTRODUCTION

Better alignment with evolving consumer preferences - a key focus for BH&H innovation
Tracking product longevity across adjacent industries and categories to inform NPD

PRODUCT INNOVATION IN BEAUTY AND PERSONAL CARE

BPC NPD overview: Modest growth as optimisation and cost-cutting persist

Key suppliers’ NPD: Innovation through functional claims and everyday relevance

Top three innovation trends in beauty and personal care in 2025

Key attributes: Skin care innovation meets self-care positioning in body wash category
NPD highlights: Value throug h affordable premiumised offerings and multifunctionality
NPD highlights: Bringing skin care innovation to body and hair care

NPD highlights: Committing to refills and waterless formats

Recommendations: How to win

PRODUCT INNOVATION IN CONSUMER HEALTH

Consumer health NPD overview: Functional benefits and sports nutrition fuel recovery

Key suppliers’ NPD: N atural, multi-benefit health and wellness solutions

Top three innovation trends in consumer health in 2025

Key attributes: Immunity positioning leads, but lifestyle maintenance positioning on the rise
NPD highlights: Innovation in natural GLP-1 boosting products

NPD highlights: Longevity solutions targeting cellular health

NPD highlights: Intersection of women’s health, plant-based nutrition and personalised wellness
Recommendations: How to win

PRODUCT INNOVATION IN HOME CARE

Home care NPD overview: Less but more impactful category innovation

Key suppliers’ NPD: Elevating consumer experiences with scent-driven appeal

Top three innovation trends in home care in 2025

Key attributes: Sustainability as a growth engine in home care

NPD highlights: Blending wellness and sustainability positioning

NPD highlights: C atering to a growing demand for safe yet effective cleaning solutions
NPD highlights: U nlocking premium value through functional benefits
Recommendations: How to win

APPENDIX

Passport Innovation: What's covered?

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
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e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/product-innovation-in-beauty-health-and-
home/report.
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