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EXECUTIVE SUMMARY

Why read this report?
Key findings

INTRODUCTION

Innovation in beauty health and home: Efficacy, personalisation and affordability
Tracking product longevity across adjacent industries and categories to inform NPD

PRODUCT INNOVATION IN BEAUTY AND PERSONAL CARE

NPD overview: New brand launches record sharper decline
Hair care and deodorants gain momentum through premiumisation and functionality
Top three innovation trends in beauty and personal care
Key claims in hair care offer results-driven benefits and elevated care
NPD highlights: Creating added value with multifunctional, hybrid product launches
NPD highlights: Dermo-led positioning in skin care and beyond
NPD highlights: Meeting current skin-health needs with a focus on long-term benefits
Recommendations: How to win

PRODUCT INNOVATION IN CONSUMER HEALTH

NPD overview: Health remains essential, but crossover innovation fuels competition
VDS leads, while sports nutrition presents opportunities for growth
Top three innovation trends in consumer health
Sports nutrition’s expansion into daily wellness
NPD highlights: Protein products target new markets and consumption occasions
NPD highlights: Longevity ingredients take centre stage in healthy ageing positioning
NPD highlights: Formulated to support beauty from within
Recommendations: How to win

PRODUCT INNOVATION IN HOME CARE

NPD overview: Fewer launches, more targeted approach to innovation
Laundry care lead in new launches, while dishwashing presents potential
Top three innovation trends in home care
Laundry care: Blending sustainable values with a healthy lifestyle appeal
NPD highlights: Multipurpose and cost-effective cleaning solutions
NPD highlights: Where performance meets health and sustainability
NPD highlights: Driving connection and engagement through fragrance and LTOs
Recommendations: How to win

APPENDIX

Passport Innovation: What’s covered?

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
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Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/product-innovation-in-beauty-health-and-
home/report.


