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EXECUTIVE SUMMARY

Why read this report?
Key findings

INTRODUCTION

Exploring next-gen online storefront
Drivers of next-gen online storefront
Next-gen online storefront uncovered

DISCOVERY MOVES DOWN THE PURCHASE FUNNEL

Retailers, brands and others are layering commerce into more moments of inspiration
Search is no longer a single-entry point to product discovery

Perplexity’s Al embeds commerce into search engine to take aim at Google Shopping
OpenAl adds shopping functionality within ChatGPT, as it competes with Perplexity
Evolving search experience will reimagine product discovery in years to come

IMMERSIVE TECH PAVES WAY TO INTUITIVE ENGAGEMENTS

Retailers and brands turn to interactive videos and gamification to boost engagement
GenAl is ushering in @ more intuitive, personalised shopping experience

Shopee partners with YouTube to offer shoppable videos across Southeast Asia
Walmart plans to launch a dedicated homepage unique to every shopper

New engagement tools will give way to a more personalised, intuitive experience

BOTS BRIDGE THE GAP IN CUSTOMER SUPPORT

Consumer preferences around customer service resolution continues to evolve

Al agents have the potential to take leading role in customer service interactions
Zalando launches generative Al-powered fashion assistant across 25 countries
Amazon continues to introduce GenAl-powered tools for both its shoppers and sellers

Companies must strengthen data and onboarding strategies for GenAl era

AIAGENTS COULD PUT SHOPPING ON AUTOPILOT

Bot-driven purchases will hinge on consumer comfortability and trust

Numerous players are making investments as they battle to shape agentic commerce
Google’s integration of Gemini into shopping platform enables Al to buy for shoppers
Visa and Mastercard enter agentic Al commerce race, unveil bot-buying plans

Al shopping agents could uproot the entire path to purchase

CONCLUSION

Next-gen online storefront: How to win

Continued technological advances will require more adaptive go-to-market strategies
Evolution of next-gen online storefront

Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
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e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/next-gen-online-storefront-a-shopping-journey-
for-one/report.
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