
Page 1 of 3



Page 2 of 3

EXECUTIVE SUMMARY

Why read this report?
Key findings

INTRODUCTION

Asia Pacific’s forecast value sales of packaged food accelerates to 2% up to 2029
451 million tonnes of packaged food could potentially be consumed in Asia Pacific
Consumer switch in choices could benefit markets that are diversifying import partners
The industry needs to reconsider its offerings to justify rising prices
India and Indonesia lead forecast growth

LEVERAGING SOFT DRIVERS

Soft drivers deliver hard impact to forecast growth
T here is a need to break certain categories out of stagnation and avoid early maturity
Indonesia taps into changing lifestyles in processed meat
More competition in the Philippines can improve growth in instant noodles
South Korea embraces demand for product variety and innovation in baked goods

OFFERING VARIETY ALIGNED TO LIFESTYLE TRENDS

Convenience, experience and premiumisation are top forecast megatrends
The Asian palate for meat is becoming more diverse and experiential
Premium meat and seafood make inroads through both foodservice and retail
Meat and seafood formats are influenced by local dishes, cold chain and price
Fresh chilled beef, Vinabeef , nudges Vietnam’s average prices upwards
Kanzler highlights the impact of sensory and convenience in Indonesia with finger food
WokTok brings the experience of Chinese cuisine into the Indian instant noodles market
Convenience and value features are predicted to have greatest lasting influence

EMBRACING COMPETITION AND DRIVING PRODUCT AVAILABILITY

Mature categories are reinvigorated by new market players
New consumption occasions and channels carve out opportunity for affordable novelty
Bakehouse405 and Heinz collaborate to tap into South Korea’s meal occasions
Brands should remain mindful of value even in improving economies
Imperial enters the Philippines, offering value in bigger pack sizes and real meat
Lean into or stand out from small local grocers and street stalls/kiosks
New packaging unlocks the convenience store channel for Thailand’s Royal Umbrella
Dole releases new treats in Japan, tapping into more fruit side streams

CONCLUSION

Strike a delicate balance between novelty and affordability when projecting value
Recommendations for growth
How Asia’s market potential for fresh food and staple foods will evolve
Questions we are asking given the backdrop of market volatility

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
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key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/bridging-asias-unmet-packaged-food-
potential/report.


