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EXECUTIVE SUMMARY

Why read this report?
Key findings

INTRODUCTION

Loyalty and rewards drive card payment growth
Loyalty and rewards programmes as a driver of financial card growth

NEXT-LEVEL PERSONALISATION

Giving customers what they want
US Bank Shopper Cash Reward Card gives consumers the choice
UK Revolut gives users more who are willing to pay
Ensure customers realise the benefits

PARTNERSHIP AND CO-BRANDING ADDING VALUE

Leveraging merchant and brand relationships
Bilt credit card rewards users for rent payments
Manchester United global financial partnerships leverages brand
Brands driving additional value

DIGITALISING LOYALTY AND REWARDS

Putting rewards and loyalty in the hands of consumers
Barclaycard Rewards app makes redemption easier
Amex Plan It gives users choice with funding
Mobile first loyalty strategy is essential to success

CONCLUSION

Recommendations/Opportunities for growth
Loyalty and rewards can drive spending
Evolution of credit card rewards and loyalty programs
Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/card-rewards-evolve-personalisation-
partnerships-digital-focus/report.


